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ABSTRACT 

This thesis reported on sustainable tourism in the media by analyzing articles from 

several news sources and travel blogs from January 1, 1980- August 1, 2022, that cover the topic. 

88 articles were evaluated in this study, from news sources and travel blogs that featured topics 

on or related to sustainable tourism. The history of sustainability and tourism, as well as the rise 

of technology is uncovered via this thesis that plays into the image of sustainable tourism today. 

The academic findings on sustainable tourism appear to be very slight in the time period of this 

study which makes this thesis an important and interesting starting point for future studies. Two 

research questions were examined while doing this: how is sustainable tourism framed via the 

articles analyzed and which sources were used on this topic? To find out how sustainable tourism 

is framed as well as the sources used on the topic, this study used textual analysis to uncover 

these questions.  



ii 

 

TABLE OF CONTENTS 

Introduction………………………………………………………………………………………1 

History of Travel…………………………………………………………………………………2 

Rise of Technology………………………………………………………………………………7 

Rise of Sustainability……………………………………………………………………………13 

Literature Review………………………………………………………………………………..16 

Framing Theory…………………………………………………………………………………21 

Research Questions……………………………………………………………………………26 

Methodology…………………………………………………………………………………...26 

Results………………………………………………………………………………………….28 

Discussion………………………………………………………………………………………35 

Conclusion……………………………………………………………………………………...40 

  

 

 

 

 

 



iii 

 

LIST OF FIGURES 

Figure 1………………………………………………………………………………………….5 

Figure 2………………………………………………………………………………………….6 

Figure 3………………………………………………………………………………………….29 

Figure 4………………………………………………………………………………………….30 

Figure 5………………………………………………………………………………………….31 

Figure 6………………………………………………………………………………………….34 

 

 

 

 



1 

 

 

 

 

Introduction 

It is beyond question that COVID-19 has had tremendous negative effects on society 

(Farzan, 2020). However, in the midst of this historical event, something amazing and 

unaccounted for happened. In the course of the initial weeks of quarantine, people globally were 

trying to figure out how to spend their time in lockdown with their new remote lifestyle and 

nonexistent travel plans. In the meantime, nature and wildlife began to make an appearance as if 

reclaiming their rightful spot after hiding for years (Taylor, 2020). Sightings of deer roaming 

around on city streets and the murky water in the canals of Venice once again running clear, 

contribute to the numerous examples of natural changes that took place during lockdown 

(Taylor, 2020; “Why are the Venice canals so dirty?”, 2022). The lack of inhabitants traveling 

has had a profound effect on nature and is telling to what the effects of human activity can do to 

limit this Earth. While the pandemic was catastrophic to our society, it was at least eye-opening 

to how easily our ecosystem can change.  

Just a few years later, airports are once more buzzing with eager travelers (“Travel 

Trends 2022”, 2022). Tourism is reverting back into a chaotic overcrowded state, and canals in 

Venice are dirty again. This study will look at how the media frames sustainable tourism from 

news stories and travel blogs and articles. Framing, which describes the main idea or story line 

that provides context to certain events, will be integral to this thesis (Cruikshank, 2018). To 

examine this, news sources such as New York Times and USA Today will be used. Along with 
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these sources, travel blogs and articles will be used as secondary sources to fully examine how 

sustainable tourism is framed. 

 

History of Travel 

 For centuries, people have been traveling for various reasons. Tourism began with the 

ancient Roman and Greek Empires with their quest of cultural exploration, though it was more 

out of necessity then leisure. The exploits of these empires helped shape the image of travel and 

tourism that is ubiquitous today (Estayo, 2014). Over the centuries, there have been varying 

attitudes towards travelling depending on status and culture. In the modern United States, 

vacations that were meant for leisure were originally enjoyed solely by the wealthy.  

 The modern idea of tourism can be traced back to 1841 Great Britain, to the famous 

tourism mogul Thomas Cook. One can see a shift from traveling out of necessity to traveling for 

leisure during this period. This shift was easily facilitated by the burgeoning modes of travel 

beginning with the steamboat and passenger trains. Cook acted as a travel agent and created the 

first trip around the world, and soon after more efficient types of transportation came to fruition 

(Estayo, 2014). 

During the mid to late 19th century, wealthier families enjoyed the perks of vacations, 

while it was not in the routine of the middle- or lower-class Americans. Travel was quite elite at 

this time and the impoverished majority did not partake. For example, if you wanted to travel to 

the Rockies in the late 19th century, you had to buy a train ticket that was generally afforded only 

by an elite group of people, and find accommodation in which there were very few affordable 

options; “that was the whole point, that it was exclusive” (Hartman, 2016). 
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 At the turn of the next century, more hotels were being built and airplanes entered the 

scene, making travel much faster, but even more elite. The travel market at this time was steadily 

enjoyed by the wealthy, with no cheaper alternatives or innovations until after the Great 

Depression (Estayo, 2014). However, by the mid-1990s, the travel scene began to shift. 

Automobiles sales boomed in the mid-1990s making travel easier than ever, employers were 

ceremoniously encouraging their employees to take paid vacations, and marketing for industries 

related to tourism were at the forefront of advertising (Hartman, 2016). In addition, commercial 

air transportation was increasing and becoming cheaper so the middle class could finally travel 

by air. Aircrafts continued to get bigger and more reliable over the next few decades which drew 

in larger groups of travelers (Estayo, 2014). Mass media tourism promotion mainly funded by 

the big money-making companies of that time, including car and oil companies, motel chains, 

local chambers of commerce. Publicly funded tourism boards also became ubiquitous in the 

United States as everyone wanted to cash in on exploding the tourism sector. These well-funded 

promotion tactics made traveling magnetic to the middle class in America” (Hartman, 2016). 

Since traveling in the second half of the 20th century depended chiefly on fossil fuels, the focus 

on sustainable tourism did not appear until later when the effects became more pronounced (See 

Figure 1). Today, tourism is so substantial a market that it contains niche markets such as 

historical tourism or ecotourism (“Textbook Travel”, n.d.).  

 The spark of awareness for the earth and sustainability begins in the 1960s, and 

accelerated through the 1970s when many acts were created to protect the environment (Stofleth, 

2015; “History of Sustainability”, 2018) (See Figure 1). In 1987, the Brundtland Commission of 

the United Nations defined sustainable development as “development that meets the needs of the 

present without compromising the ability of future generations to meet their own needs.” 
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(“Worldenergy”, 2014). From the 1970s until the late 1980s, the sustainability developments 

stayed loyal to the targets specified by the Brundtland Commission and seemed to be on an 

uphill trajectory, until the efforts plateaued when climate change became eminent (“History of 

Sustainability”, 2018). 

 In 2007-2008 articles started to pop up that were in favor of sustainable tourism by 

showcasing green travel tips and wider awareness on the topic (Howard, 2008; “Next 

destination: Sustainable tourism”, 2007). Articles like these are continually being published more 

than a decade later. Topics like, differentiating between green and greenwashed, incorporating 

paper straws in roadside restaurants, hotels changing their menu to reduce fossil fuels, how to 

sustainably travel on a budget, and even narrowing down the greenest colleges are examples of 

topics that have been seen in new articles in the past decade (Klink, 2010; Laban, 2021; Zlati, 

2018; Kanter, 2008; McClanahan, 2021; Peterson, 2017).      
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Figure 1 

Timeline of Sustainability 

 

 

 Below is a more concise timeline of tourism. (See Figure 2).  

Late 1800s: The 
Industrial 

Revolution began 
which polluted the 

land & air.

1889: The 1st evironmentalist 
group, " The society for the 
proctection of birds", was 

founded.

Soon after, the U.S. created 
National Parks

1952: Smog killed 
12,000 people in 

London, which lead 
to the Clean Air Act 

of 1956. 

1970: The first Earth Day

1972: In addition to scientists and 
lawyers, polotians became involved 

with environmental issues

1973: The Endangered Species Act 
began

1974: The Forest & Rangeland 
Renewable Resources Planning Act 

began

1980s: Climate change was introduced-
-sustainable advancements stalled

1990s-present: Sustainability became 
trendy, as "green" products are 

marketed in most supermarkets and 
sometimes retail
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Figure 2 

Timeline of Tourism 

 

 

 

Early travel started in 
Europe, with the purpose of 

seeking food, escaping 
danger or trade 

The Greek Empire was the first to shape modern 
day travel- made possible by currency exchange 

and the communication advantage due to language 
similarities along the Mediterrianian.

1820: steamboat services began

1830: passenger train service begins

1841: Thomas Cook (Father of Tourism), acted as a travel agent & 
organized first trip from Leicester to Loughborough.

1872:Thomas Cook created first round the world trip.

1903: First airplane flights and first 
major hotel company opens chain.

1920: Chartered flights appear in 
tourism

1925: First motels appeared

1950: Commerical air transportation 
increased & air transportation became 

cheaper.

1956: President Eisenhower signed 
the Interstate Highway Act creating 
42,000 miles of highway across the 
nation for car owners to travel on. 

1990s: due to commercail internet, 
many leading travel brands began 

making websites with online 
reservation capabilities.

2008: Airbnb began
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Rise of Technology 

During the Industrial Revolution (1760-1840), the railway systems and mass 

transportation were in full swing, these developments were somewhat like a catalyst for the extra 

innovations that would come along with the Industrial Revolution (Mcfadden, 2020). Along with 

this revolution, many things such as: entertainment, convenience, and communications 

technologies first appeared, all of which helped to set a canvas for tourism (Michael et al, n.d.).  

This thesis is concerned with sustainable tourism, in which technology plays a huge role 

(Michael et al, 2020; “Electric Transportation”, 2017; King, 2014; Haupt, 2019). The invention 

of telephones, for example, filled the communication gap amongst families who were separated 

by travel (Borth, n.d.). This invention facilitated comfort for the duration of the travels. Before 

communication innovations arose, certain tourists simply did not take part in travels due to the 

uncertainty that it would bring. However, telephones fixed this problem by making contact 

accessible to anyone despite geographic location. There was a rapid spike with overseas travel 

and coincidently with transatlantic calls in the mid-1900s, resulting in telephone traffic 

increasing heavily from 1.7 million calls in 1955 to 3.7 million in 1960 (Borth, n.d.). 

Tourism would not be as successful a market if transportation did not play a part in the 

process. Due to the transportation innovations over the years, tourism has blossomed and made it 

easier for non-elite populations to enjoy traveling. Before it was common for the middle class to 

own automobiles, mass transportation, such as trains were widely used. After the phenomena of 

mass transportation came about, middle and working class could travel more easily, making it a 

common occurrence.  
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In the 1920s, automobiles became fundamental in the tourism industry. Those with the 

funds and time available utilized motels, service stations and roadside restaurants that came as 

perks created for owners of automobiles. The popularity of buying automobiles grew 

substantially in the mid-1900s, mainly due to the bulk tourism promotions and marketing done 

by car and oil companies (Hartman, 2016). Since automobiles were a new invention, engineers 

were continually looking for possible improvements. For example, the mechanics and engineers 

had to worry about safety, emission of pollutants, energy consumption, and competition among 

other countries automobile brands (Automobile History, 2018).  

Travel in the Digital Era 

A good portion of technological advancements can be correlated to matters of sustainable 

tourism (King, 2014; Haupt, 2019). For instance, within the vein of communication and travel, 

airports have taken an electronic turn by increasing their mobile phone-oriented services (Haupt, 

2019). Today, airports have adopted mobile boarding passes as part of their check in process, as 

well as biometric recognition in certain airports eliminating the need for documents and 

drastically decreasing paper usage (Haupt, 2019). This has helped airport processes create less 

waste. Airlines additionally have created apps that store check-in information, and keep 

passengers in the loop about cancellations, delays, early arrivals etc. 

There are many ways that smartphone-oriented services can help when traveling. For 

example, if the vacation destination includes an amusement park that has long wait times, certain 

apps can inform one on long wait times. More importantly, the GPS on a cell phone is extremely 

helpful when traveling anywhere, but especially in a new place. An old-fashioned map still 

works, but a GPS takes the unneeded stress out of navigation and can also give updates on traffic 

jams and wrecks that may be encountered on the way (Haupt, 2019). Social media apps such as 
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Twitter, can make the gap between people and big companies feel smaller by allowing the ability 

to direct message anyone. If a travel woe is occurring with a specific airline, for example, 

chances are you can contact that airline via Twitter and get their attention much faster than 

waiting for a customer service representative to answer the phone (“When Is the Right Time to 

Call Out a Company on Social Media?”, 2015). 

Currently, innovations such as autonomous vehicles, alternative fuels, and keyless cars 

are helping ecological initiatives. Electric cars are becoming increasingly popular. Charging 

electric vehicles is cheaper than filling up gas, and these vehicles that “run on clean energy are 

essential to reducing the use of fossil fuels” (“Sources of Greenhouse Gas Emissions” n.d.). 

There are currently 5.6 million electric vehicles being used worldwide, and that number seems to 

be going up (Kopestinsky, 2021).  

New forms of travel are continually emerging with the help of technology in the digital 

era. The travel scene from the mid-20th century up until the 2010s had the same standard look. 

Maybe a beach vacation, for instance, in which families would book stays at a motel, hotel or 

stay with family; no deviation from accommodation of that nature (Haupt, 2019). For decades, 

travel seemed to be at a steady standstill with no innovation, until a breakthrough happened. New 

and cost-effective ways of booking vacation rentals took storm. Technology and tourism worked 

together to facilitate a world of travel information online so while beach vacations are still 

popular, more remote and unknown vacation destinations are being sought out. As traditional 

travel habits became less popular and the exploration of new untraveled destinations began, an 

important step in sustainable tourism emerged (Haupt, 2019).  
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Online Travel Marketplaces 

Online travel marketplaces such as Airbnb are renown and thriving today. When these 

marketplaces were being proposed, however, they caused quite a quandary. The idea of strangers 

staying in other people’s homes was a strange concept to many people and investors at the time. 

Within the first year of operation, the most stays per week was 80, but soon after it dropped 

down below 10 again (Sinusoid, 2021). However, this development is the most sustainable 

choice in comparison to hotels or motels, and shown to be the more affordable choice allowing 

more people to travel (“8 Reasons Airbnb is More Sustainable than Hotels”, n.d.)  

Airbnb is the pioneer of online travel marketplaces and the first of many similar entities 

that have appeared on the scene (Aydin, 2019). The concept of Airbnb began in 2007 when Joe 

Gebbia and Brian Chesky needed money for rent in San Francisco, CA. Gebbia, the Airbnb 

founder, and Chesky, the CEO and co-founder, met in college at the Rhode Island School of 

Design.  When they found out there was a design conference in the area, the idea of hosting some 

of the attendees arose.  

To make their initiative attractive to the intended target group they set out to make it a 

designer’s bed and breakfast, complete with Wi-Fi, air mattresses, desk space, fair pricing, and 

breakfast each morning. Soon after, they launched the website airbedandbreakfast.com, and with 

the vision of how successful this website could be, they added Nathan Blecharczyk, who became 

another co-founder, to help make it into a business (“Nathan Blecharczyk”, 2015). 

 Airbnb displays a victory born from many failures and years of rejection. The company 

started with three men and three air mattresses and has now acquired world recognition. The 

company’s journey from modest beginnings to final success was long. They launched 
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airbedandbreakfast.com in 2008 at South by Southwest (SXSW), a technology conference, with 

very little recognition. They relaunched a few more times throughout the years, but to no avail. 

In their attempt to gain investors, they were left with eight rejections and seven investors did not 

even bother to respond to them. The determination to see the company succeed was not dimmed, 

and their urgency to come up with marketing strategies to spread awareness of the business 

increased. They sold creative cereal boxes called Obama O’s with a comedic caricature of 

Barack Obama on it, which contained information about the business within (Schafer, 2019). 

 Venture capitalist Paul Graham came into the picture and offered them a spot at the Y 

Combinator, which is a startup accelerator that gives cash and training in exchange for a small 

part of the company. A venture capital (VC) investment was a risky option for them because 

while VCs can offer entrepreneurial guidance and funding for companies, they also require 

giving up equity and can lead to a loss of company control. It is also a leap of faith for Paul 

Graham to take an interest in their company because 90% of startups fail, so a big growth 

potential must be predicted (Goodshore, 2019). After spending three months at this startup 

accelerator the rejections continued. While staying optimistic, the Airbnb originators decided to 

visit their hosts in NYC and stay with them, write reviews and professionally photograph their 

places. In March 2009, they changed the name airbedandbreakfast to Airbnb, making the nod to 

air bed’s a little less aggressive. These improvements gained them an investor from Sequoia 

Capital, in April 2009 (Aydin, 2019). 

 From 2009-2011, Airbnb was on the uphill trajectory, with its presence in 89 countries 

and 1 million nights booked. They even won break out mobile app award at South-by-South 

West (SXSW), an annual conglomeration of parallel film, interactive media, and music festivals 

and conferences, which is a full circle triumph compared to the meek launch at SXSW in 2008 
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(“South by Southwest”, n.d.). Airbnb was nicknamed unicorn in Silicon Valley due to its success 

and unique story. The company was in a comfortable place, but along with this came another set 

of issues. There were problems with guests trashing the hosts homes, and many regulation battles 

due to eviction and other issues. Airbnb had room for a $1 million coverage policy for hosts who 

endured damages from guests. The regulation battles continued, and many cities wanted to stop 

short term renting (Goodshore, 2019). 

 Certain launches that have occurred since 2016 have elevated the travel experience for 

people specific to what their preference is when on vacation. Some people love to explore new 

destinations like a local, which is why the 2016 launch of unique activities hosted by locals 

would suit that group. Alternatively, the group of people that value relaxation and comfort as 

their top priority were probably delighted to hear about the 2018 launch of Airbnb Plus, which 

includes homes that have been personally verified for quality and comfort (Jet, 2018). 

Airbnb also took the reins on other travel platforms when the acquired control of Luxury 

Retreats in 2017, which is a luxury vacation rental company, and HotelTonight in 2019, which is 

an app and website that helps people book last minute hotel reservations (“HotelTonight vs 

Airbnb”, 2019). 

New innovations such as Airbnb could not be done without technology. Technology 

plays a huge part in tourism while also making it sustainable. First, access to the internet, 

whether it is through a smartphone application or on the desktop format, is a necessity when 

booking a vacation. If local experiences and/or off the grid locations are what you search for, the 

internet facilitates these actions. With the help of technology, we are open to a whole world of 

travel information at our fingertips (Haupt, 2019). 
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Rise of Sustainability 

The journey of tourism known today from the inception of travel to now, has seen vast 

improvements and transformation (Haupt, 2019). For example, booking trips online, as well as 

options to research and look at reviews about the trip/destination are easily accessible. The 

improvements are also apparent when looking at ease of transportation, communication, the 

efficiency of time, and the compassion seen from leaders on these issues (“Why the Automotive 

Future is Electric”, n.d.; “Sustainable Tourism”, 2016; Borth, n.d.). The Hawaii Tourism 

Authority’s (2020) mission hits on a compassionate side of tourism that aligns with evolving 

sustainable practices which strives to manage Hawaiian tourism in a manner consistent with 

economic goals, cultural values, preservation of natural resources, community desires and visitor 

industry needs. The key purpose of this goal is to improve the quality of life for residents and 

communities across the state, instead of solely looking at tourism as a cash grab. This notion 

started to shift when Covid-19 started to calm down and naturally, visitors started traveling 

again. The tourism leaders of Hawaii Tourism Authority plan to implement teaching moments 

for visitors to be sustainably responsible. They state that the strategizing of a regenerative 

economy that values cultural sustainability is currently undertow with a “more mature, post-

pandemic tourism based on native Hawaiian values [such as malama (caring) and kuleana 

(responsibility)] (Hawaii Tourism Authority, 2020).” 

The compassion may be there, but creating a sustainable environment does not come 

without its challenges. Technology and communication practices have indeed evolved since the 

inception of sustainable touristic implementations, but damaging effects continue to ensue. Coal 

that was formerly used to power trains still has a negative impact on the environment. 

Additionally, the gas used to power cars has similar damaging effects (Michael et al, n.d.). Those 
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examples are just a few among a pool of fossil fuels, pollutants, and other factors that are 

impacting our planet negatively and (Nuwer, 2012).  

These problems initially arose at the start of the Industrial Revolution in the late 1800s, 

with factory outputs polluting the land and air. Around this time, the first environmentalist 

groups appeared. These groups were a “far cry from the global environmental movement we 

know today, but they were the beginning of what would become something bigger, a desire to 

protect the planet we love” (History of Sustainability, 2018). This idea evolved into the 1970s 

environmentalism which is mainly about protecting wild land, “romanticizing the wilderness, and 

making the average person want to protect these spaces” (History of Sustainability, 2018). 

Having said that, when studies came out about the harmful effects of pollutants many people 

began turning their gaze outward, from preservation to protection (History of Sustainability, 

2018).  

The Clean Air Act of 1956 was made in reaction to the air pollution, but to no avail. The 

pollution continued along with pesticides and other factors that were starting to impact the globe. 

The 1970s showed great societal care towards sustainability, and many notable benchmarks were 

created, including: Earth Day, NRDC (a group of hundreds of lawyers and scientists with a 

passion for sustainability) was formed, and the UN Environment Summit got the attention of 

politicians to narrow in on this global issue. Unfortunately, the developments stalled after the 

1970s when climate changed was added to the list (History of Sustainability, 2018).  

In the 1990s, the environment was a main concern for society. In response, more media 

content turned to information about the eminent harm that will be done to the planet if nothing is 

changed (“1990 IPCC Report Successfully Predicted Warming, New Study Shows,” 2012; 

Landsberg, 1989; Manjoo, 2021). For example, The Baltimore Sun Company cited eco-worries in 
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a news article about the reefs in Belize dying, in hopes for a change (Howard, 1992). More 

recently, businesses began going “green” as it is an increasingly trendy thing to do as customers 

are willing to pay more for green products and hotels. For example, some hotels are ramping up 

sustainable efforts by incorporating “smart showers” that limit one’s shower to 7 minutes (Suri, 

2019). However, beyond being a trend, the environment continues to be something that people 

have compassion for. Some recent pop culture news surfaced when makeup mogul, Kylie 

Jenner’s plane usage leaked, with many news headlines and onlookers angered by her 3-minute 

flights that are contributing to the carbon footprint. Many other celebrities are also being blamed 

for similar behavior (Yu, 2022). 

Pandemic’s Impact 

 Marketing adapts and evolves constantly, not only with each generation, but also with the 

changing of time regarding the current ethical and environmental climate. For this reason, it is 

necessary to discuss the impact of COVID-19 on this topic and how tourism has changed and 

will be restored after COVID-19, as this pandemic was/is a means for global adaptation. One 

instance marketing has changed due to the pandemic is the acceleration of communication 

towards a fully digital realm (De et al., 2020). During the beginning few months of the 

pandemic, many people were daydreaming of the day when they can travel freely again after 

quarantining for many weeks. This period of isolation when travel was at an all-time low was a 

time in which many sustainable tourism messages were pushed (Martin-Rios, 2020). Throughout 

the next couple years, full travel freedom was unpredictable due to borders opening and closing 

in accordance with the CDC’s advancing guidelines (Rasbach, 2022). Despite the unpredictable 

travel climate over the last couple years, the influx of sustainable tourism media messages results 
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in many people wanting to travel again with “mindfulness and respect for the Earth [as] part of 

the journey” (Marcus et al., 2022).  

 In Summer 2022, tourists were excited to travel again after travel unpredictability and 

bans due to COVID-19 were lifting. Destinations like Hawaii, for example, noticed this with full 

gusto as tourists were abundant and the small islands began to reach capacity. In a post pandemic 

world, these old tourism methods that put competition at the forefront and highlight income as 

the biggest source of happiness have already begun to change (Sheldon, 2021).  

Literature Review 

Digital Impact on Sustainable Tourism 

Literature on the topic of sustainable tourism is very slight before the 21st century. The 

existing studies done on the connection between media and its impact on sustainable tourism are 

very limited (Popesku, 2014; Vecchio, 2018; Sharmin, 2021). For example, Sharmin (2021) states 

that many of these studies claim that the patterns of travel have been seen for a long time but 

remain understudied, with social media being the biggest and growing source. For that reason, it 

is of interest to look at how media currently represents sustainable tourism. Currently research 

has tended towards adopting the role of digital media platforms as the prime promoter and media 

source of tourism destinations (Yamagishi et al, 2021). Because sustainable tourism is more of a 

modern phenomenon, most of the studies in this section are in tandem with social media or rather 

modern digital media as the main sources of information (Yamagishi et al., 2021; Linnes et al., 

2021; Marti-Parreno et al, 2020). 

The sustainable side of tourism was not in the forefront of people’s mind before the digital 

era, but has now become a bigger point of discussion (Azeez, 2021). There was simply not 
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enough widespread information on the topic. Prior to the internet being the main source of travel 

information, the most utilized way to discover tourism and the boundaries of what one can get out 

of a vacation was through brick-and-mortar travel agencies. Due to tourism-related information on 

the internet, customers are becoming more knowledgeable about vacation offers and request 

higher quality services and promotional packages from travel companies. Yang, Chiang, Cheng, 

and Huang (2014) state that, “because of customer autonomy [due to digital information 

platforms] and the high frequency of customer-to-customer interaction, service firms are losing 

control of consumer activities” (p. 412-413).  

 An additional consequence of tourism promotion methods is a higher degree of concern 

about matters of sustainable tourism. In this respect, digital media plays a key role, as it holds the 

power to influence societal behaviors through text and image. This can be positive or negative for 

tourists depending on whether the message from the media source contains adequate information. 

For example, “in the case of creating awareness of tourism destinations this in turn may have 

adverse effects on the environment and sustainable tourism” (Swarbrooke, 1999, p. 135). Media 

messages that promote certain destinations may not take into consideration all the factors that help 

those destinations thrive. For example, excess development of tourism can cause noise pollution 

in places that can disrupt wildlife and/or hibernating animals. Related worries involve congestion, 

possibly resulting in disruption of healthy natural habitats and affecting the food chain, 

greenhouse gas emission, soil, and vegetable degradation (Park, Lee, Lee, & Reisinger, 2022). On 

the other hand, creating awareness of sustainability and tourism via television shows, 

documentaries, or emotionally visual advertisements, can influence viewers to have a stronger 

level of concern for the environment when it comes to travel. The media shown will most likely 

get their point across with more potency if the content is captivating as well as informational, 
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which can lead to a stimulating viewing experience that contributes to education about 

environmental matters (Dunn, 2007). 

Both travel media and non-travel media can deliver insight into the problems that 

populations are experiencing with sustainable tourism. For instance, the travel media sources deal 

with topics such as: overlooking host communities, overcrowding of tourists, and conflict of 

interest due to trips paid for by companies. Similarly, non-travel media has their share of relevant 

topics such as: reports on civil unrest resulting in loss of money and jobs for the host community 

as well as increasing demand for destinations with fragile ecosystems (Dunn, 2007). Both 

information sources work in tandem to explain a destination's climate, culture and overall 

presence in society. 

Marketing 

 Digital media (such as social media) brings forth a plethora of data from tourists, 

documenting their travel experiences, which allows innovators to assess the sustainable success 

in certain destinations (Vecchio et al., 2018).  New information about sustainable tourism at a 

large variety of destinations can be gleaned from social media posts generated by tourists. 

Tourism marketing in the media is portrayed mostly by travel writer’s blogs, social media posts 

and advertisements. As an alternate information source some tourists turn to travel influencers, 

as a reliable source for travel inquires. Due to the high numbers of followers that theses 

influencers have, their travel advice or suggestions can be viewed as more credible (Nadlifatin, 

2022).  Since there are not as many known portrayals beyond those categories, the timeliness and 

high level of current interest in sustainable tourism makes this an interesting and important topic 

of study (Sharmin, 2021).   
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As Vecchio (2018) states “The competitiveness of tourism destinations is based on the 

destination’s capacity to continuously attract tourists by offering a high quality and unique 

experiences, ensuring benefits for stakeholders, local community and the territory and in doing 

so enabling sustainable development” (p. 2). The tourism industry, like other industries, is 

constantly evolving to find the next unique competitive advantage that will benefit themselves 

and others involved.  

   Technological improvements are a contributor to continuing tourism growth. They do 

not only increase the number of tourists, but also enable access to more vulnerable and remote 

destinations (Sharpley, 2000). Digital sources are an integral part of touristic advertising, which 

has enabled travelers to become aware of less visited destinations. Azeez (2021) states that social 

media is the best tool that has seriously changed the tourism industry and, in addition, it is “the 

ease of use that social media platforms offer along with the decline of the technology barriers, 

that have made it possible for average travelers to contribute to the information being shared in 

the internet” (p. 912). This has drastically influenced how tourists get their travel information 

and who they trust or find credible in this digital realm (Chan-Olmsted et al., 2013). 

 The reason sources such as social media can be influential to many is because it is 

universally accessible and has the ability to reach people from all different types of cultures and 

backgrounds (Sharmin et al., 2021). As Renjith, Sreekumara and Jathavedan (2020) state, many 

industries including travel and tourism, have evolved and attracted a wider audience which is in 

part due to online promotion. Technology of this sort is key especially because the necessary 

information would have difficulty reaching the target group or any specific group, if online 

promotion were not put into place (Renjith, 2020). People are the necessary ingredient needed to 

keep the message of sustainable actions and tourism alive, so it is important to get the right 
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information to the correct target group, willing to engage in promotional efforts. This 

information and how it is presented looks different for each generation. 

Digital media platforms are the most recent form of technology created to connect 

audiences with knowledge on important matters, such as civic engagement, political 

participation, and global activism, to name a few (Robertson, 2018). In addition, the rate at 

which digital media content can go viral is higher than other media, which in turn can potentially 

influence viewers on a global scale (Sharmin et al., 2021). For example, viewers in Japan and 

Canada can watch an advertisement on Instagram simultaneously. Virality is a fairly new 

concept and one that can be influential and highly beneficial to the mission of advancing 

sustainability (Bielski, 2018). If content goes viral, it is more likely to be unanimously known 

among peers. Previously, messages created to engage and get the attention of a wide audience 

would yield no immediate reaction from the public, but now people can respond in real time. 

These advancements towards a digitalized world over the past couple decades have shaped 

communication and given a voice to social media users who have now more direct access to 

issues than ever before (Bruer, 2011).  

 If one looks up sustainable tourism on a social media platform, chances are that there 

will be a slew of travel advertisements depicting scenes of nature or secluded and minimalistic 

accommodation. Another source of sustainable tourism recommendations can be followers 

pictorially reviewing their vacation experiences in a certain destination, which can be a form of 

indirect marketing (Bruer, 2011). Tourists may look at information from social media posted by 

like-minded people in their social circle such as friends, family, coworkers, classmates etc. to aid 

in their decision making for the whole duration of their travels, from start to finish (Azeez, 

2021). 



21 

 

 

Yamagishi et. al. (2021) noted the importance of social media marketing by saying, “This 

work builds upon the argument that sustainable tourism (ST) agenda and initiatives can be 

integrated alongside the traditional competitive mission of social media marketing as a 

communications strategy of tourism stakeholders” (p. 2). So far, it is known that social media 

must be seen as a global phenomenon in which most of the world partakes in. However, the 

amount of social media use in different age groups varies. While some generations heavily rely 

on social media the usage of these media declines with age, as borne out by recent studies (Hysa 

et al., 2021).   

Framing Theory 

Entman (1993) defines framing analysis as, “a method commonly employed by 

researchers to demonstrate how media texts are constructed by ‘… selecting and highlighting 

some features of reality while omitting others’ “(p.53).  In framing, audiences’ attention can also 

be swayed and additionally skewed depending on how media delivers its message. Framing can 

be presented as two ways of viewing the same thing, or talking or thinking about it (Chen, 2022; 

Bhatti, 2022; Aldalala’a, 2022). These “different presentations of essentially identical decision-

making scenarios influence people’s choices” (Tewksbury & Scheufele, 2020, p.11). In addition, 

this theory comprises a set of concepts and theoretical perspectives on how individuals, groups, 

and societies organize, perceive, and communicate about reality.  

Framing can be separated into two forms: media and audience frames. Media frames will 

be the form used in this thesis and can be defined as the central story line that provides context to 

a certain event (Cruikshank, 2018, p. 222). Audience frames require information on viewers 

preconceived notions on certain topics which will determine how they interpret the meaning of 
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the stories. These particular frames are outside the scope of this study. This thesis will look at 

different examples of frames using an inductive approach. Based on the methodology, the 

relevant frames will emerge during the analysis.   

Framing of the Mining Boom 

 Following framing theory, people get their sense of which interpretive frame applies to a 

message from framing cues embedded in the message. Starting with a specific example, a 

prominent issue that Australia has faced in the last decade is the conflict between the mining 

boom and the tourism industry, both of which are substantial industries on the continent 

(McLennan et al, 2014). This conflict has been portrayed in the media with two frames. One 

highlights the consequences of the mining industry’s infringement of tourism. The other frame 

combats this notion by prioritizing the necessity of mining (Mclennen, Becken & Moyle, 2014). 

The two affect Australia’s industrial competitiveness and leads to a two-speed economy. The 

tourism industry is experiencing unevenly distributed rates of growth due to the resurgence in 

mining. In addition to economic issues, the effects of the mining boom have, “often been in 

places of iconic tourism status intertwined with national identity (e.g., the Great Barrier Reef, 

Kakadu National Park), protected areas and indigenous communities (Haalboom, 2012); and has 

at times been at the expense of the environment, communities and other sectors” (McLennan et 

al, 2014, p. 962).  

Out of a pool of 265 online newspaper articles that incorporated mining and tourism in 

their headline or body of text, 183 articles were pro tourism while only 84 were pro mining. The 

consensus is that news stories have more consideration for a sustainable tourism industry than 

the mining industry. In this case, the readers of the articles will most likely discover tourism in a 



23 

 

 

more favorable light because of the framing of the articles which is more sympathetic towards 

the tourism industry stating mining as the “prominent issue” (McLennan et al., 2017). However, 

due to both industries being essential to Australia, public statements that suggest the co-existence 

of mining and tourism in Australia might be beneficial. (McLennan et al., 2017) 

Framing Tourists' Perceptions 

In an article depicting the representation of Maya culture through the lens of travel and 

tourism, a couple of frames take shape. There is a discrepancy between two tropes of touristic 

promotional media within Maya’s culture, specifically in Quetzaltenaga, Guatemala. The first 

frame deals with imagery that is homogenous to that of the mid-19th century and draw tourists in 

by highlighting the historical and indigenous attractions. The second frame deems that the 

commercial framings of Maya culture are disrupting the authenticity of the local actors in 

Quetzaltenaga and native Mayans are trying to uphold a more sincere view in the global tourism 

market. Tourism promotion of Maya culture tends to reiterate the commercial portrayal of the 

Maya culture (Tegelberg, 2013). Local actors are remedying this by using online media to 

promote themselves to tourists and illuminate the differences in “how tourism marketers and 

local actors package Maya culture for global consumption” (Tegelberg, 2013, p. 81).  

Other studies also highlight how tourists’ perceptions can be skewed in a different way. 

Hansen (2020) investigated how tourism is framed differently in Copenhagen from 2017-2019 

by looking at 225 Danish newspaper stories. The frames focused on in this study deals with 

things like: responsibility, social conflict, social enrichment, environment/climate, human 

interest factors, commercial economic, and destination branding within Copenhagen. 

Subsequently, the implications that followed were: spreading of tourists, tourist education, 
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restriction on number of tourists, ways to attract more tourists, behavioral restrictions, and fewer 

tourist activities. These themes and implications are mainly negative in 2017-2018 with news 

stories highlighting overcrowding, but a framing shift is seen in 2019. The travel guide publisher 

Lonely Planet appointed Copenhagen as the top city to travel to in 2019, which attracted wide 

attention from Danish media. This appointment reduced demand for restrictions on tourist 

numbers. The proudness and greatness that Copenhagen had to offer via the coverage from 

Lonely Planet curbed many civilians’ views towards a pro-tourism attitude (Hansen, 2020).  

Too Many Tourists 

 Tanford, Kim, and Kim, (2020) studied framing in the context of a hotel campaign used 

to promote green practices and attract people with like environmental intentions. The frames 

found in this scenario were by social media advertisements which depicted the hotel promoting 

environmental practices or preventing harmful effects done to the environment. The 

advertisements incorporated cause related marketing (CRM) in hopes to pull the emotional 

strings of the customers they would like to attract (Tanford, Kim & Kim, 2020). However, this 

could become an issue if the advertisements attract too many people, even if they have the best 

environmental intentions.  

Ongoing tourist visitation to destinations can be applauded in certain situations. The 

tourists can help with the economic sustainability of that destination, and also create pride for the 

inhabitants due to the popularity of the destination (Park, Lee, Lee & Reisenger, 2022; Linnes, 

Itoga, Agrusa, & Lema, 2021). However, not all destinations have the capacity to accommodate 

a large influx of tourists, or tolerate tourists that are not culturally aligned with the destination. 

Some news stories frame booming tourist towns as negative due to an uproar from the host 
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inhabitants. An instance where this happens often occurs when movie fans desire to visit the 

place where a popular cinematic feature was established. For example, in the aftermath of the 

film creation of Mama Mia! (2008), the tiny airport in the Northern Sporades Island complex, 

Greece, was and remains to be packed with tourists from all over the world with hopes to visit 

specific locations from the film. However, over time the stones from the Grecian beaches began 

to dwindle as tourists would bring them home as souvenirs, and consequently, would 

compromise the environment of that destination (Tzanelli, 2020). Public complaints from the 

inhabitants on the beaches led to news stories, such as this one created and a negative frame that 

led to inhospitable attitudes and further complaints of cinematic tourist incivility. This reaction 

also led to more attention pertaining to the hosts’ ecoaesthetic needs. Similar disruptions 

happened with the destinations inspired by the films/television shows Game of Thrones (2011-

19), and The Lord of the Rings (2001-03).  

In this scenario, cinema induced tourism is framed in order to get the message across that 

tourism can disrupt certain environments and violate hosts indigenous habitats. Cinematic 

tourists are even reduced to “parasites invading local ecologies…without consideration of the 

ways local or indigenous material life broadcasts its own cultures” (Tzanelli, 2020, p. 1266). 

Tzanelli states that situations like these created an ecoaesthetic partition that supports anti- 

cinematic-tourist activism by hosts who view tourist activity as (uncivil political) disruptive? 

behavior. However, in sociological terms, cinema induced tourism is a form of social action that 

can take the shape of aesthetic damage when in reality it is only perceived damage that tourism 

inflicts upon human and natural environments. There are some outlier situations in which visitors 

cause damage onto hosts and their environments, but the social action of cinema induced tourism 

is not as harrowing as it is framed and thus perceived (Tzanelli, 2020). 
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Research Questions 

This thesis will examine materials from the news sources: New York Times, USA Today, 

The Washington Post as well as travel articles and blogs to determine how sustainable tourism is 

framed in the media. By doing this, this thesis aims to answer the following questions: 

RQ1: How is sustainable tourism framed in the media? 

RQ2: What sources are used in sustainable tourism? 

Methodology 

This study used a qualitative textual analysis in order to determine how sustainable 

tourism is framed in the media, as well as which sources are primarily used to talk about this 

topic. According to Fisher (2022), a textual analysis “involves examining the content, structure, 

and functions of messages contained in texts (i.e., unstructured data) based on linguistic theory” 

(p. 141-142). Researchers use a textual analysis to understand how people make meaning of texts 

(Rholetter, 2021). In this study, however, only media frames were considered with the aid of 

reoccurring themes found throughout new articles and travel blogs pertaining to sustainable 

tourism. The dates chosen for this study were from January 1, 1980 - August 1, 2022. This time 

period was chosen because tourism and sustainability have seen historically exponential 

advancements during this period, including environmental and social conciseness, digitalization, 

and unforeseen global issues such as COVID-19 (“The History of Sustainability”. 2018; Haupt, 

2019; Brock, 2020).  

This study includes various sources to hone in on the research questions provided by 

analyzing key words and recurring themes. In total, 88 sources have been found to be analyzed 
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for this thesis. This study utilized articles from The New York Times and USA Today, most 

frequently as they all contain travel sections and have the most salient headlines pertaining to the 

topic. Additional newspapers as well as travel blog will also be used for this study (The 

Baltimore Sun Company, CNN Travel, HuffPost, LA Times, Washington Post, National 

Geographic, Medium, Marketplace, Tourism Review News, Government Technology, 

Environment America, McKinsey & Company, Policy Advice, EPA, Slideshare, Textbook Travel, 

Britannica, History, Interesting Engineering, Business.org, msn, Hawaii Tourism Authority, 

Honey Copy, MIC, Cheapism, Stonemaier Games, SXSW, and Forbes). From the initial pool of 

98 sources, 10 sources were discarded due to lack of relevant information or topics that were not 

specific enough to add value to this study. Each article displayed different aspects showcasing 

historical events pertaining to sustainable tourism beginning with the ancient empires pioneering 

travel, and spanning to current ecotourist and present-day sustainable agendas (Estayo, 2014). 

For example, the article “Family vacations can travel the road of sustainability”, by Julie 

Bielenberg (2021) highlights tips for practicing sustainable travel (such as shopping local), 

which is standard content for present day sustainable tourism articles (McClanahan, 2021; 

Peterson, 2017; Suri, 2019; Kanter, 2008; Zlati, 2018). 

The data found showed that contemporary digital media, such as social media, is the main 

source of information on topics of sustainable tourism, and is a more beneficial mode of 

information than traditional media such as newspapers (Azeez, 2021; Popsku, 2014; Dunn, 2007; 

Vecchio, 2018; Sharmin, 2021; Yamagishi et al., 2021; Linnes et al, 2021; Roberston, 2018; 

Bielski, 2018; Renjith et al., 2020; Marti-Parreno et al., 2020. This study examines how using 

sources brought on by the digitalization of society leads to more autonomy, more communication 

and more control on the tourist’s end (Ming, 2014; Sharpley, 2000; Bruer, 2011). Certain age 
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groups are less likely to get their information from digital methods, so it is necessary to briefly 

look at non digital sources to test their salience or lack thereof (Hysa et al., 2021). Taking this 

into consideration, this study additionally examined how reliance on social media to get 

important messages across can be hazardous since not all social groups use them to the same 

extent, and the potentially harmful spreading of misinformation (Swarbrooke, 1999; Park et al., 

2022; Chan-Olmsted, 2013). The focus was on a more detailed understanding of this digital route 

of communication showing the benefits and disadvantages of the sources used to talk about 

sustainable tourism.  

 A relevant study for the methodology employed for this thesis utilized news media to 

establish which frames were used. Specifically, the news media examined how the southern 

Sudan conflict was framed and what themes were conjured up via the coverage (Cruikshank, 

2018). This study will do the same with examining which frames surround sustainable tourism. 

The article “Next destination: Sustainable tourism” (2007) is an earlier example of efforts to 

raise awareness of sustainable tourism, with many similar articles to follow (“Next destination”, 

2007; Suri, 2019). Besides articles portraying sustainability, some other articles used keywords 

like overcrowding and greenwashed (Kanter, 2008; McClanahan, 2021; Manjoo 2021).  Using 

these articles as a foundation, this thesis will seek to find out how sustainable tourism is framed, 

and which sources are used primarily to talk about sustainable tourism. 

Results 

The findings for the results of this thesis were from the news sources: New York Times, 

LA Times, USA Today, the Washington Post, The Baltimore Sun Company, Huff Post, and CNN. 

Additionally, the following sources from travel blogs and articles were used: National 
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Geographic, Medium, Marketplace, Tourism Review News, Government Technology, 

Environment America, McKinsey & Company, Policy Advice, EPA, Slideshare, Textbook Travel, 

Britannica, History, Interesting Engineering, Business.org, msn, Hawaii Tourism Authority, 

Honey Copy, MIC, Cheapism, Stonemaier Games, SXSW, and Forbes. 38 articles were used 

from The New York Times, followed by USA Today (9), CNN Travel (7), Washington Post (5), 

Medium (3), Textbook Travel (2), and msn (2). The remaining sources each contained one article. 

These sources depicted information about or connected to sustainable tourism between January 

1, 1980, and August 1, 2022. (See Figure 3). 

Figure 3 

 

Framing Sustainable Tourism 

 Out of the 88 articles examined, 40 articles reported on the subject of sustainable 

tourism, 15 articles solely focused on tourism, 13 articles included topics pertaining to COVID-

19 and 9 articles reported on transportation. Additionally, a few smaller themes arose within the 

topics of communication and technology (6), sustainability (3) and online marketplaces (3). 

However, 8 articles included more than one theme. For example, 3 articles overlapped with 
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information on tourism and COVID-19, 2 with online marketplaces and sustainability, 1one with 

communication and technology in conjunction with tourism, 1one with sustainability and 

transportation, and one with the combined themes of communication and technology along with 

sustainable tourism. Nonetheless, the most significant themes encompass sustainable tourism, 

tourism, COVID-19, and transportation. (See Figure 4).  

Figure 4 

 

 

Starting with the less frequent themes, online travel marketplaces, such as Airbnb, came 

up a few times in this study. These options, once seen as an unfavorable accommodation choice, 

are now popular and ubiquitous among many tourists. Forbes states that, “[Airbnb] has morphed 

into one of the largest travel brands ever and has transformed the hotel industry in the process” 

(Jet, 2018). Sustainability was a less frequent theme that occurred three times in the findings. 

Medium and HuffPost both mention the impact of climate change. “Climate change was 

introduced to the growing list of problems the environment faced” (“In Kind, 2018).   
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The themes of communication and technology were seen 6 times and also contribute to 

sustainable tourism by means of innovation. Two articles mentioned the Industrial Revolution, 

two articles focused on telecommunications, one reported on SXSW (a conference that brings 

ideas to a larger group), and one article mentioned eco-friendly inventions. For example, the New 

York Times states, “most exciting to me is evidence that innovation…can make a big difference” 

(Revkin, 2013). 

There were 40 articles of this sample that reported on sustainable tourism. Based on a 

textual analysis of 88 articles, patterns can be seen via the quantity of articles pertaining to 

sustainable tourism, in relation to the year they were published (See Figure 5). 

Figure 5 

 

 There were 17 articles from 1980s-late 2000s that make up the findings of the first three 

decades of this study.  Ten articles from 1980 focus on matters of tourism apart from 

sustainability. The remaining 7 articles come from the 1990s-late 2000s and describe sustainable 

tourism as a budding idea in which some decision leaders in the tourism industry saw as a lesser 
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priority. The New York Times states that, “The United States is of two minds on tourism and 

public policy: citizens embrace the subject, the government rejects it” (Becker, 2009). While 

there was not a significant number of articles to draw from in this time period, most of them 

point out how big an industry tourism is and seemingly ever growing. An article from The New 

York Times states that, “by 2010, tourism will eclipse oil as the largest industry on the planet” 

(“Next Destination”, 2007). These articles also stress the importance of the tourism industry for 

the developing countries that rely on it financially. For example, “Promoting more sustainable 

forms of tourism is going to be particularly important in the developing world…. tourism often 

was the important source of income for developing countries” (Kanter, 2008). 

The findings within the 2010s are conveyed through 20 articles. However, the number of 

articles stayed steady and low, with only 1-5 published yearly. While sustainable tourism has its 

roots in environmental conservation, during this time period, an alternate definition of 

sustainable tourism, inclusive of local values and compassion towards the residents of tourism 

destinations, was recognized. An article from The New York Times states, “There’s a lot of 

people who think ‘eco-tourism’ when they hear ‘sustainable tourism,’ but that’s a piece of the 

puzzle” (Glusac, 2018). 

 From 2019- 2022 articles pertaining to sustainable tourism saw a spike, specifically in 

relation to COVID-19. Thirty-eight articles were published during this time with 34% being 

Covid-19 related. At the beginning of COVID-19 articles made a nod to natures resurgence due 

to a reduction of human impact. However, the majority of articles during this time period report 

on travel advisories, post-Covid travel predictions, and how travel is changing under the 

circumstances. For example, USA Today predicated that, “The past two pandemic summers saw 
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a spike in COVID-19 cases, hospitalizations and death, but this season may be different” 

(Rodriguez, 2022). 

 From the group of findings, another topic that stood out in relation to sustainable tourism 

was transportation. Out of the 9 articles on this topic, 6 reported on electric vehicles, 2 on 

aviation, and 1 on the history of the automobile. In Fact, “2018 saw the total number of [electric 

vehicles] rise from 3.4 million to 5.6 million” (Kopenstinsky, 2022). Automobiles play a big part 

in tourism, and many companies are pushing more sustainable cars. For example, govtech.com 

states, “we’re going to lead the way in the fight against climate change by putting a million 

[electric vehicles] on the roads, which means making them affordable to all drivers, not just the 

wealthy” (King, 2014).  

Sources Used 

 Through this study’s findings, 84 out of 88 articles contain information on sustainable 

tourism through direct quotes from various people of notability. These people include bloggers, 

professors, tour operators, journalists, scientists, CEO’s, executives, hotel managers/owners, 

chairmen, spokespeople, book authors, researchers, company owners, the Prime Minister of 

Aruba, and the Prince of Wales. Additionally, certain websites, non-profits, organizations etc. 

make up the sources found on sustainable tourism via this study. (See Figure 6). 
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Figure 6 

 

 The findings were dispersed in this study, but the sources seen above were noticeable due 

to the fact that they were seen in at least more than one article. Tourism Cares, a travel and 

tourism non-profit, and Booking.com, a travel booking website both were seen in 2 articles. 

Abercrombie & Kent, a pioneer company in luxury travel, also presented itself in 2 articles. The 

private non-profit, Hawaii Visitor Bureau, showed up in 3 articles along with the World Health 

Organization (WHO), which is responsible for international public health. Next, the Global 

Sustainable Tourism Council (GSTC), which establishes and manages global standards for 

sustainable travel and tourism, appeared in 5 articles. Following this, the United Nations 

Environment Programme (UNEP) which is responsible for coordinating responses to 

environmental issues within the United Nations, was used in 6 articles. Lastly, with an 

appearance in 8 articles, was the United Nations World Tourism Organization (UNWTO). This 
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organization is the agency of the United Nations that is entrusted with promoting sustainable 

tourism.  

Discussion 

A textual analysis was used to look at how sustainable tourism is covered in the media, 

and which sources were consulted for information on the topic. Via the results, frames were 

found on topics about or surrounding sustainable tourism that invite further thought. For 

example, questions arise on sustainable tourism’s presence in the media and why there are 

increasing and decreasing trends in numbers of articles on this topic throughout the years. 

Additionally, conclusions can be drawn from connecting topics such as COVID-19, 

transportation, communication and technology, and online marketplaces to sustainable tourism. 

It is also interesting to discuss the reoccurring sources that have appeared in this study. 

Revealing the sources utilized and for what purpose, can show deeper insight into this study. 

Transportation 

Transportation, a salient theme, is an integral and unavoidable part of tourism. The 

main reason that transportation appears in this study is the damage it can inflict on the 

environment. Whether it is transportation by air, land or sea, environmentally damaging 

pollutants go along with it. Traditional transportation also yields the highest percentage of 

greenhouse gas emissions. Consequently, the findings on this topic lead to question the 

significance of electric vehicles (EVs) for sustainable tourism.  

Electric cars are more environmentally friendly than traditional cars that use fossil-fuels, 

and are becoming more popular. An obstacle, however, occurs when the price is factored in as 

EVs can be expensive, with the cheapest priced at around $29,200 (Kopenstinsky, 2022). While 
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easily affordable for some people, this mode of travel excludes a large segment of our 

population. Regardless of this, it is predicted that “by 2030, there will be around 4 million EVs in 

California alone” (Kopenstinsky, 2022). Through the findings on this topic, EV’s seem to be 

featured as a crucial next step in sustainable travel, though not without its complications. 

McKinsey & Company states that the, “current opportunity to transform the way we move 

fundamentally results from changes in three main areas: regulation, consumer behavior, and 

technology” (“Why the Automotive Future is Electric”, 2021).  

COVID-19 

From 2019-2022, the increase in articles pertaining to sustainable tourism increased 

substantially, and it seems to be on an uphill trajectory. This is most likely due to COVID-19, at 

least in part. As the New York Times states, “The pandemic has brought the concept of 

sustainable tourism forward by five to 10 years” (McClanahan, 2021). The tourism industry was 

one of the industries hit hardest by Covid-19, but the silver lining presents itself through 

consumers doubling down on sustainability (Brock, 2020). 

 There was an abundance of sustainable tourism messages being pushed at the beginning 

of lockdown, when tourism had halted. Nature and wildlife were also thriving due to decreased 

human interference. Another way that COVID-19 disrupted the normal climate of day-to-day 

life, was the increase of digital communication. With more people turning towards these modes 

of communication, paired with sustainable tourism messages being pushed via digital media, it 

makes sense that the concept of ST increase in visibility and consideration. However, with 

tourism increasing again, nature is reverting back to pre-pandemic days (such as the Venice 

canals becoming dirty once again). Since the relevance of sustainable tourism has only appeared 
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in the last few decades, there is not enough evidence to predict if this concept will continue to 

progress or lose its momentum when COVID-19 disappears.  

Sustainability, Tourism & Sustainable Tourism 

The findings on sustainable tourism from January 1, 1980 - August 1, 2022, ebb and flow 

in frequency as well portray differences in topic matters. The year 1980 produced 10 articles that 

reported solely on tourism. Literature on sustainable tourism was very slight before the 21st 

century, making the topic a modern issue. It wasn’t until the 1990s - late 2000s, that the topic of 

sustainable tourism was added into travel articles. Even though there was prior knowledge on 

global warming and many other environmental issues, sustainable tourism was not prioritized or 

seen frequently in the media and remained understudied. The limited findings that do occur from 

this time period are consistent with environmental matters of sustainable tourism (French, 1992; 

“Tourism’s Ravages”, 1996; Higgens, 2006; Kanter, 2008; Howard, 2008; Becker, 2009).  

In the 2010s, however, tourism was booming and relayed messages about the topic in 

terms of not only environmental aspects, but also social and economic standards that all 

encompass sustainable tourism. Despite tourism thriving, the prioritization of a more sustainable 

mode of tourism did not significantly improve, hence the lack of articles during this decade. 

There was talk, for example, about the possibility of big hotel chains making small sustainable 

changes to transform the touristic space. On the other hand, some government officials decided 

not to back some of the sustainable tourism initiatives which impeded its progress.  

Communication and Technology 

Communication and technology, specifically in the realm of telecommunications has ties 

to sustainable tourism. The invention of the telephone, for example, helped in the course of 
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tourism as it bridged the communication gap between tourists and their friends and family. As 

technology and communication have advanced immensely in the past centuries, the part it plays 

in tourism has also expanded especially regarding efficiency. Stonemaier Games states that they 

utilized Twitter, “to inspire immediate action when you’ve exhausted your other options” 

(“When is the Right Time”, 2015). The immediacy of information from the internet is helpful 

when dealing with different aspects of tourism. Smart phone usage reduces waste in airports by 

using mobile boarding passes, and updates travelers on delays or early arrivals as a bonus. 

Furthermore, current communication and technology allows tourists to find more secluded 

vacations that may be more sustainable. These types of technology are conducive to more 

organized travel. Tourism Review News states: 

 We are faster and we move more often, we live in a less polluted world and often we can 

also save or live experiences that, only a few years ago, we would never have imagined. 

Above all, we all move with more confidence in ourselves. All this is thanks to an 

increasingly integrated relationship between tourism and technology, which has changed 

this sector in a thousand different ways…. things have changed, and people have begun 

to choose how to travel, as well as where. They save paper by showing the boarding 

document on their smartphones, listen to their podcasts anywhere with blue-tooth 

headphones, find the most hidden coves thanks to the GPS and, surely, they are more 

satisfied as a whole. (Haupt, 2019) 

Additionally, the existing literature on how sustainable tourism is viewed in the media point to 

social media having the biggest representation. With this revelation, it is surprising that 

communication and technology only have 6 articles in this study. Had this study used social 
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media to get information on sustainable tourism instead of travel blogs and news articles, the 

sample would likely be bigger. 

Online Marketplaces 

Online marketplaces have emphasized sustainability in the last few years. These 

marketplaces, such as Airbnb, VRBO, etc., accommodate different tourist profiles by making 

flexible offers that vary with respect to the number of guests, the price range, or the destination 

type (inclusive of remote and ecofriendly homes), among other parameters. However, the 

findings for this study only had a limited number of articles about online travel marketplaces. 

This is likely due to the fact that there are more pressing topics surrounding sustainable tourism, 

or that online marketplaces side more with compassion for the locals and the social part of ST 

instead of the dominant environmental part of the definition. By staying in a local’s home, CNN 

Travel describes the experience as, “embracing the adventure" -- an experience that's about 

understanding different cultures” (CNN Staff, 2015). Through online travel marketplaces, the 

locality of a destination can be made sustainable, but maybe only takes up a small part of 

sustainable tourism.  

Sources 

A variety of personnel weighed in on information about sustainable tourism via the 

sample media analyzed. Interestingly, the direct quotes from various personnel were most 

frequent among journalists, hotel managers, and tour operators. This is likely due to ease of 

communication, while other sources, such as CEOs, may have been less accessible. On the other 

hand, the 3 sources that were referenced most frequently have the capacity to witness aspects of 

sustainable tourism in real time more than a CEO might. For example, a well-seasoned tour 
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operator may observe changes in a destination over time in terms of the environment, economic 

standing, or locals’ attitudes. This information can be very vital in order to get an accurate 

representation on how sustainable a tourist destination is.  

When hard evidence or statistics appeared in the articles; the findings to point to the 

United Nations (UN) having a heavy hand in the information dispersed on sustainable tourism. 

Out of these findings, the main sources were: United Nations Environment Programme (UNEP), 

United Nations World Tourism Organization (UNWTO), and the World Health Organization 

(WHO). These sources point to sustainable tourism as being an intergovernmental issue since the 

UN belongs under this category as well. The UN is a trusted source, so the usage of information 

backed by any of these organizations shows expertise and credibility. Likewise, with the Global 

Sustainable Tourism Council (GSTC), which was referenced numerous times throughout the 

sample, stood in as a reliable source that would validate the article. The articles that contain both 

direct quotes from people who may have first-hand experience with sustainable tourism, paired 

with information from official sources, make for well-rounded presentations of the topic. The 

combination of these elements creates a suitable canvas for compelling discourse that should 

continue. 

Conclusion 

 

 This thesis analyzed articles from several news sources and travel blogs from January 1, 

1980 - August 1, 2022. 88 articles were evaluated in this study, from news sources and travel 

blogs that featured topics on or related to sustainable tourism. Two research questions were 

examined while doing this:  how is sustainable tourism framed via the articles analyzed and 
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which sources were used on this topic? This study used textual analysis to uncover these 

questions.  

While looking for frames, the most salient topics suggested in this study are as follows: 

sustainable tourism, tourism in general, COVID-19, and transportation. Out of the pool of 

findings found on sustainable tourism from 1980-2022, the articles did not touch on sustainable 

tourism until 1900s-late 2000s. When the topic started showing up, it was slow to make waves in 

popularity for about a decade (2010-2018), but has seen an increase in news articles from 2019-

2022 during the time of COVID-19. Future studies on sustainable tourism can weigh in on 

whether or not the pandemic has sustained interest on the topic, or alternatively, fizzled out.  

 Due to sustainable tourism being a relatively recent phenomenon, the topic is mainly 

covered by modern digital outlets. Adding to this notion via qualitative research, limited studies 

were found on sustainable tourism, but its digital representation in media took precedence. The 

sources primarily used in this study include direct quotes from hotel managers, tour operators, 

and journalists, as well as results from UN affiliates. 

 The sources and frames from this study reveal how sustainable tourism is viewed in the 

media. However, the sample used only encompassed a textual analysis with no other factors, 

such as audience frames, to enrich the findings. While this somewhat limits the findings of this 

thesis, it can set the groundwork for future studies. 

 

 

 



42 

 

 

References 

A brief history of the Sustainability Science Approach. (n.d.). Retrieved March 26, 2022, from 

https://en.unesco.org/sites/default/files/sustainabilityscience_s1_p1_casestudy_joannekauff

man.pdf 

Aldalala’a, N. (2022). Stuart Price and Ben Harbisher (Eds.), Power, Media and the Covid-19 

Pandemic: Framing Public Discourse. International Journal of Communication 

(Online), 16, 3842. 

Allen, E. (2013, July 1). Aruba Promotes Its Sustainable Energy. In Transit Blog. 

https://archive.nytimes.com/intransit.blogs.nytimes.com/2013/07/01/aruba-promotes-its-

sustainable-energy/?searchResultPosition=50 

Azeez, Z. A. (2021). The Impact of Social Media Platforms on Travel Decision Making. Review 

of International Geographical Education Online, 11(3). 

Aydin, R. (2019, September 20). How 3 guys turned renting air mattresses in their apartment 

into a $31 billion company, Airbnb. Business Insider. Retrieved February 21, 2022, from 

https://www.businessinsider.com/how-airbnb-was-founded-a-visual-history-2016-2  

Barron, J. (2022). Tourism Helping To Bury a Dialect; The Talk of the Hamptons Time and 

Tourism Helping To Bury Hamptons Dialect (Published 1980). The New York Times. 

https://www.nytimes.com/1980/11/10/archives/tourism-helping-to-bury-a-dialect-the-

talk-of-the-hamptons-time-and.html?searchResultPosition=10 



43 

 

 

Becker, E. (2009, June 25). Opinion | Welcome to Tourism (Published 2009). The New York 

Times. https://www.nytimes.com/2009/06/26/opinion/26iht-

edbecker.html?searchResultPosition=13 

Bhatti, S. J., Billinson, P. P., Cornell, L. A., Das, A., Gammon, C., Kelly, L. O., Yang, J., & 

Kristiansen, S. (2022). A Country Comparative Analysis of International Print Media’s 

Framing of the COVID-19 Pandemic. International Journal of Communication 

(Online), 16, 1282. 

Bielenberg, J., & FamilyVacationistcom. (2021, Feb 03). Family vacations can travel the road of 

sustainability. Usa Today https://ezproxy.mtsu.edu/login?url=https://www-proquest-

com.ezproxy.mtsu.edu/newspapers/family-vacations-can-travel-road-

sustainability/docview/2485392667/se-2 

Bielski, A., & Trzcinski, T. (2018). Pay Attention to Virality: Understanding Popularity of Social 

Media Videos with the Attention Mechanism. 2018 IEEE/CVF Conference on Computer 

Vision and Pattern Recognition Workshops (CVPRW), Computer Vision and Pattern 

Recognition Workshops (CVPRW), 2018 IEEE/CVF Conference on, CVPRW, 2398–

23982. https://doi-org.ezproxy.mtsu.edu/10.1109/CVPRW.2018.00309 

BJELLAND, S. (2011, August 26). A Survey on Standards for Sustainable Tourism. In Transit 

Blog. https://archive.nytimes.com/intransit.blogs.nytimes.com/2011/08/26/a-survey-on-

standards-for-sustainable-tourism/?searchResultPosition=2 

 



44 

 

 

Borth, D. E. (n.d.). Telephone. Encyclopædia Britannica. Retrieved February 21, 2022, from 

https://www.britannica.com/technology/telephone  

BountyBase. (2020, June 19). HotelTonight vs Airbnb: HotelTonight Customer Service FTW. 

Medium. https://medium.com/@BountyBase/hoteltonight-vs-airbnb-hoteltonight-

customer-service-ftw-323bdb7562a9 

Breur, T. (2011). Data analysis across various media: Data fusion, direct marketing, clickstream 

data and social media. Journal of Direct, Data and Digital Marketing Practice, 13(2), 95-

105–105. https://doi-org.ezproxy.mtsu.edu/10.1057/dddmp.2011.32 

Brock, S. (2020, October 5). Here Are 8 Ways Travel Will Change after the Pandemic. Travel. 

https://www.nationalgeographic.com/travel/article/heres-how-covid-is-changing-travel-

according-to-the-experts 

Chan-Olmsted, S., Cho, M., & Yim, M. Y. C. (2013). Social networks and media brands: 

Exploring the effect of media brands’ perceived social network usage on audience 

relationship. In Handbook of social media management (pp. 737-749). Springer, Berlin, 

Heidelberg. 

Chatterjee, J., & Dsilva, N. (n.d.). A study on the role of social media in promoting sustainable 

tourism in the states of Assam and odisha. Tourism Critiques: Practice and Theory. 

Retrieved February 21, 2022, from 

https://www.emerald.com/insight/content/doi/10.1108/TRC-09-2020-

0017/full/html#sec002  



45 

 

 

Chen, K., Babaeianjelodar, M., Shi, Y., Aanegola, R., Cheung, L. Y., Nakov, P. I., Yadav, S., 

Bancroft, A., KhudaBukhsh, A. R., De Choudhury, M., Altice, F. L., & Kumar, N. 

(2022). US News and Social Media Framing around Vaping. 

CNN, B. G. (2020, January 13). Why you shouldn’t feel too guilty about flying. CNN. 

https://www.cnn.com/travel/article/flying-guilt 

CNN, B. L. M., Forrest Brown, Julia Buckley, Karla Cripps, Tamara Hardingham-Gill, Marnie 

Hunter, Barry Neild, Maureen O'Hare and Francesca Street. (n.d.). Where to travel 2022: 

The best destinations to visit. CNN. https://www.cnn.com/travel/article/where-to-travel-

best-destinations-2022/index.html 

CNN, J. B. (2019, November 9). The future of sustainable tourism may lie with all-inclusive 

resorts. CNN. https://www.cnn.com/travel/article/all-inclusive-resorts-sustainable-travel 

CNN, P. S. (2020, February 19). What sustainable aviation fuel means for greener airplane 

travel. CNN. https://www.cnn.com/travel/article/sustainable-aviation-fuel-greener 

Culture. (2021, December 10). Why we travel - the history of wanderlust. Textbook Travel. 

Retrieved February 21, 2022, from https://www.textbooktravel.com/history-of-travel-and-

tourism/  

Cruikshank, S. A. (2018). Cheaper than a goat: US newspaper and television coverage of the 

southern Sudan conflict. Newspaper Research Journal, 39(2), 220-231. 



46 

 

 

De', R., Pandey, N., & Pal, A. (2020, December). Impact of digital surge during covid-19 

pandemic: A viewpoint on research and Practice. Retrieved March 26, 2022, from 

https://www.ncbi.nlm.nih.gov/pmc/articles/PMC7280123/ 

Del Vecchio, P., Mele, G., Ndou, V., & Secundo, G. (2018). Open innovation and social big data 

for sustainability: Evidence from the tourism industry. Sustainability, 10(9), 3215. 

Dunn, J. (2007). A Team Assessment Task for Sustainable Tourism: Review of a Media Report. 

E-Journal of Business Education & Scholarship of Teaching, 1(1), 65–69. 

Design, D. H. (2015, July 20). When Is the Right Time to Call Out a Company on Social Media? 

Stonemaier Games. https://stonemaiergames.com/when-is-the-right-time-to-call-out-a-

company-on-social-media/ 

Ecotourism. (2020, July 3). What is ecotourism? A journey across South East Asia. Textbook 

Travel. Retrieved February 21, 2022, from 

https://www.textbooktravel.com/ecotourism/what-is-ecotourism/  

8 reasons Airbnb is more sustainable than hotels. Green Living Ideas. (2016, March 2). 

Retrieved February 21, 2022, from https://greenlivingideas.com/2016/03/02/is-airbnb-

more-sustainable-than-hotels/  

Electric transportation. Electric Transportation | Environment America. (n.d.). Retrieved 

February 21, 2022, from https://environmentamerica.org/resources/amc/electric-

transportation  



47 

 

 

Entman, R. M. (1993). Framing: Towards clarification of a fractured paradigm. McQuail's reader 

in mass communication theory, 390, 397. 

Environmental Protection Agency. (n.d.). Sources of Greenhouse Gas Emissions. EPA. 

Retrieved February 21, 2022, from https://www.epa.gov/ghgemissions/sources-

greenhouse-gas-emissions  

Estayo, J. E. (n.d.). History of Tourism. www.slideshare.net. Retrieved from 

https://www.slideshare.net/JohnESources%20of%20Greenhouse%20Gas%20Emissionsdw

ardEstayo/history-of-tourism-

36876178#:~:text=%20History%20of%20tourism%20%201%20%20HISTORY,initially%

20for...%205%20%EF%82%96%20THANK%20YOU%20More%20  

Ewing, J. (2022). How a Quebec Lithium Mine May Help Make Electric Cars Affordable. The 

New York Times. https://www.nytimes.com/2022/09/20/business/electric-vehicles-

lithium-quebec.html?searchResultPosition=1 

Fahim, K. (2014, May 8). Egyptian Tourism’s Message to World: Come Anyway (Published 

2014). The New York Times. 

https://www.nytimes.com/2014/05/09/world/middleeast/egypts-tourism-industry-grows-

desperate-amid-sustained-turmoil.html?searchResultPosition=23 

Farzan, A. N., Hassan, J., Beachum, L., Shammas, B., O’Grady, S., Denham, H., Dupree, J., 

Thebault, R., & Sands, D. (n.d.). More than 20 states have set records for new coronavirus 

infections in recent days. Washington Post. 

https://www.washingtonpost.com/nation/2020/10/13/coronavirus-covid-live-updates-us/ 



48 

 

 

Fisher, I. E., Hughes, M. E., & Janvrin, D. J. (2022). Put Your Best Text Forward: Introducing 

Textual Analysis into the Accounting Classroom. Issues in Accounting Education, 37(1), 

141–195. https://doi-org.ezproxy.mtsu.edu/10.2308/ISSUES-19-108 

French, H. W. (1992, Nov 22). Pristine Belize rides the boom in eco-tourism and begins to have 

eco-worries: [FINAL Edition]. The Sun 

https://ezproxy.mtsu.edu/login?url=https://www.proquest.com/newspapers/pristine-belize-

rides-boom-eco-tourism-begins/docview/406764623/se-2 

Gilbertson, D. (2021, November 9). A sprint to Times Square, the Las Vegas Strip: How 

international tourists spent their first hours in the US after travel ban lift. USA TODAY. 

https://www.usatoday.com/story/travel/2021/11/09/us-lifts-international-travel-ban-

tourists/6349463001/?gnt-cfr=1 

Glusac, E. (2020, October 15). Taking a Path of Conservation to Tourism (Published 2015). The 

New York Times. https://www.nytimes.com/2015/10/25/travel/abercrombie-and-kent-

luxury-travel.html?searchResultPosition=14 

Glusac, E. (2022a). Move Over, Sustainable Travel. Regenerative Travel Has Arrived. 

(Published 2020). The New York Times. 

https://www.nytimes.com/2020/08/27/travel/travel-future-coronavirus-

sustainable.html?searchResultPosition=19 

Glusac, E. (2022b). Sustainable Travel: It’s Not Just About the Environment (Published 2018). 

The New York Times. https://www.nytimes.com/2018/04/13/travel/sustainable-

travel.html?searchResultPosition=18 



49 

 

 

Goodshore, C. (2021, November 17). What is a venture capitalist? Business.org. Retrieved 

February 21, 2022, from https://www.business.org/finance/loans/whats-a-venture-

capitalist/#Pros_and_cons  

GovTech. (2021, April 23). How transportation technologies will change everything. GovTech. 

Retrieved February 21, 2022, from https://www.govtech.com/transportation/how-

transportation-technologies-will-change-everything-.html  

Haalboom, B. (2012). The intersection of corporate social responsibility guidelines and 

indigenous rights: Examining neoliberal governance of a proposed mining project in 

Suriname. Geoforum, 43(5), 969 –979. 

Hansen, T. (n.d.). EZproxy Login. Login.ezproxy.mtsu.edu. Retrieved November 6, 2022, from 

https://www-sciencedirect-

com.ezproxy.mtsu.edu/science/article/pii/S0160738320301195#bb0430 

Hartman, M. (2016, July 22). The middle-class american vacation: A history. Marketplace. 

Retrieved February 21, 2022, from https://www.marketplace.org/2016/07/22/middle-class-

american-vacation-history/  

Haupt, T. (n.d.). Vast effects of technology on tourism: .TR. Vast Effects of Technology on 

Tourism | .TR. Retrieved February 21, 2022, from https://www.tourism-

review.com/impact-of-modern-technology-on-tourism-

news11024#:~:text=%20THE%20EFFECTS%20OF%20TECHNOLOGY%20ON%20TO

URISM%20,possible%20to%20manage%20everything%20remotely%2C%20even...%20

More%20  



50 

 

 

Higgins, M. (2006, December 10). Carbon Neutral: Raising the Ante on Eco-Tourism (Published 

2006). The New York Times. 

https://www.nytimes.com/2006/12/10/travel/10carbon.html?searchResultPosition=28 

 

Higgins, M. (2022). Buzzword of the Year: Eco-tourism (Published 2006). The New York Times. 

https://www.nytimes.com/2006/01/22/travel/buzzword-of-the-year-

ecotourism.html?searchResultPosition=9 

History.com Editors. (2010, April 26). Automobile history. History.com. Retrieved February 21, 

2022, from https://www.history.com/topics/inventions/automobiles  

Home. (n.d.). Hawaii Tourism Authority. https://www.hawaiitourismauthority.org/ 

Howard, H. (2008, October 24). A New Effort for Sustainable Tourism. The New York Times. 

https://www.nytimes.com/2008/10/26/travel/26COMcriteria.html 

Hudson, E. (2022). County Presses Tourism Plans; County Pressing Tourism Plans (Published 

1980). The New York Times. https://www.nytimes.com/1980/07/06/archives/westchester-

weekly-county-presses-tourism-plans-county-pressing.html?searchResultPosition=1 

Hysa, B. (2021, January 20). Social Media Usage by Different Generations as a Tool for 

Sustainable Tourism Marketing in Society 5.0 Idea. Retrieved from https://mdpi-

res.com/sustainability/sustainability-13-01018/article_deploy/sustainability-13-01018-

v2.pdf 



51 

 

 

In Kind. (2019, January 18). The history of Sustainability. Medium. Retrieved February 21, 

2022, from https://medium.com/in-kind/the-history-of-sustainability-52b681a7dfe0  

In the Island’s Turkish Sector, Frustration and Economic Problems; Loss of Tourism Foreseen 

(Published 1980). (2022). The New York Times. 

https://www.nytimes.com/1980/04/24/archives/in-the-islands-turkish-sector-frustration-

and-economic-problems.html?searchResultPosition=7 

Israel Issue Halts Tourism Parley (Published 1980). (2022). The New York Times. 

https://www.nytimes.com/1980/10/10/archives/israel-issue-halts-tourism-

parley.html?searchResultPosition=2 

Jet, J. (2021, April 29). Do people still use a travel agency? Retrieved March 26, 2022, from 

https://www.forbes.com/sites/johnnyjet/2017/11/06/do-people-still-use-a-travel-

agency/?sh=7a53dae455e6 

Jet, J. (n.d.). What’s New with Airbnb in 2018? Forbes. Retrieved November 6, 2022, from 

https://www.forbes.com/sites/johnnyjet/2018/03/05/whats-new-with-airbnb-in-

2018/?sh=319b192244b8 

Kanter, J. (2008, October 6). How Do You Measure Green Tourism? Green Blog. 

https://archive.nytimes.com/green.blogs.nytimes.com/2008/10/06/is-there-any-such-thing-

as-green-tourism/?searchResultPosition=2 

Kapela, N. (2022, January 6). South Africa tourism was just starting to rebound. Then omicron 

arrived. Washington Post. https://www.washingtonpost.com/travel/2022/01/06/south-

africa-omicron-tourism-travel-bans/ 



52 

 

 

King, J. (2014). How Transportation Technologies Will Change Everything. Govtech.com. 

https://www.govtech.com/transportation/How-Transportation-Technologies-Will-Change-

Everything-.html 

Klinck, B. (2010, Apr 20). Find a green college: Check!: Princeton Review helps applicants who 

seek sustainability. Usa Today https://ezproxy.mtsu.edu/login?url=https://www-proquest-

com.ezproxy.mtsu.edu/newspapers/find-green-college-check/docview/193327497/se-2 

Kopestinsky, A. (2021, August 12). Electric car statistics and facts 2021: Policy advice. 

PolicyAdvice. Retrieved February 21, 2022, from 

https://policyadvice.net/insurance/insights/electric-car-

statistics/#:~:text=Well%2C%20the%20latest%20figures%20show%20that%20there%20a

re,electric%20cars%20both%20in%20the%20US%20and%20abroad.  

Kylie Jenner apparently uses her private plane for three-minute long flights. (n.d.). Mic. 

https://www.mic.com/culture/kylie-jenner-private-jet-three-minutes-wtf 

Laban, L. (2021, Jun 21). 'Supporting sustainability'. Usa Today 

https://ezproxy.mtsu.edu/login?url=https://www-proquest-

com.ezproxy.mtsu.edu/newspapers/supporting-sustainability/docview/2543380614/se-2 

Landsberg, M. (1989, October 29). Global warming is expected to be the hot issue of 1990s : 

Environment: Some scientists studying the greenhouse effect say the sky is falling. others 

believe the best advice is to stay cool. Los Angeles Times. Retrieved February 21, 2022, 

from https://www.latimes.com/archives/la-xpm-1989-10-29-mn-194-story.html  



53 

 

 

Linnes, C., Itoga, H., Agrusa, J., & Lema, J. (2021). Sustainable Tourism Empowered by Social 

Network Analysis to Gain a Competitive Edge at a Historic Site. Tourism & Hospitality 

(2673-5768), 2(4), 332–346. https://doi-org.ezproxy.mtsu.edu/10.3390/tourhosp2040022 

Lobrano, A. (2022). Inside Trondheim, One of Europe’s Northernmost Creative Hubs. The New 

York Times. https://www.nytimes.com/2022/09/09/t-magazine/wanderlust-trondheim-

norway.html?searchResultPosition=1 

Marcus, L., Brown, F., Buckley, J., Cripps, K., Hardingham-Gill, T., Hunter, M., . . . Street, F. 

(2022, January 01). Where to travel 2022: The best destinations to visit. Retrieved March 

26, 2022, from https://www.cnn.com/travel/article/where-to-travel-best-destinations-

2022/index.html 

Martí-Parreño, J., & Gómez-Calvet, R. (2020). Social Media and Sustainable Tourism: A 

Literature Review. Proceedings of the International Conference on Tourism Research 

(ICTR), 148–153. https://doi-org.ezproxy.mtsu.edu/10.34190/IRT.20.067 

Martin-Rios, C. (2020, February). Sustainable tourism: The 10 most important trends in 2020. 

Retrieved March 26, 2022, from 

https://www.researchgate.net/publication/341204222_Sustainable_tourism_The_10_most_

important_trends_in_2020 

McClanahan, P. (2021, April 22). How to Travel More Sustainably. The New York Times. 

https://www.nytimes.com/2021/04/22/travel/sustainable-travel.html 



54 

 

 

McDowell, E. (2022). Tourism in 1980: A Rocky Road To Summer; The Recession And $1.20 

Gas Cloud Outlook Tourism: A Rocky Road to Summer (Published 1980). The New York 

Times. https://www.nytimes.com/1980/05/18/archives/tourism-in-1980-a-rocky-road-to-

summer-the-recession-and-120-gas.html?searchResultPosition=6 

McFadden, C. (2021, April 15). 27+ Industrial Revolution Inventions That Changed the world. 

Interesting Engineering. Retrieved February 21, 2022, from 

https://interestingengineering.com/27-industrial-revolution-inventions-that-changed-the-

world  

McKinsey & Company. (2021, September 7). Why the future involves e-mobility | McKinsey. 

Www.mckinsey.com. https://www.mckinsey.com/industries/automotive-and-

assembly/our-insights/why-the-automotive-future-is-electric 

McKinsey & Company. (2021, September 14). Why the Automotive Future Is Electric. 

McKinsey & Company. Retrieved February 21, 2022, from 

https://www.mckinsey.com/industries/automotive-and-assembly/our-insights/why-the-

automotive-future-is-electric  

McLennan, C. J., Becken, S., & Moyle, B. D. (2017). Framing in a contested space: media 

reporting on tourism and mining in Australia. Current Issues in Tourism, 20(9), 960–980. 

McQuiston, J. (2022). L.I. Tourism Unsettled by Fuel and Water Outlook (Published 1980). The 

New York Times. https://www.nytimes.com/1980/03/09/archives/li-tourism-unsettled-by-

fuel-and-water-outlook.html?searchResultPosition=8 



55 

 

 

Meyer, Z., & Woodyard, C. (2018, May 23). McDonald's might have to bend on plastic straws. 

Usa Today https://ezproxy.mtsu.edu/login?url=https://www-proquest-

com.ezproxy.mtsu.edu/newspapers/mcdonalds-might-have-bend-on-plastic-

straws/docview/2042601607/se-2 

MITCHELL, H. (2011, March 25). Adventures in Humanitarian Tourism. T Magazine. 

https://archive.nytimes.com/tmagazine.blogs.nytimes.com/2011/03/25/adventures-in-

humanitarian-tourism/?searchResultPosition=29 

Next destination: Sustainable tourism. (2007, June 6). The New York Times. 

https://www.nytimes.com/2007/06/06/business/worldbusiness/06iht-

06bgtour.6026038.html?searchResultPosition=10 

Nicklin, M. (2019, April 12). In Rwanda, mountain gorilla treks spur country’s renewal effort. 

Washington Post. https://www.washingtonpost.com/lifestyle/travel/in-rwanda-mountain-

gorilla-treks-spur-countrys-renewal-effort/2019/04/11/b34ce42e-5183-11e9-8d28-

f5149e5a2fda_story.html 

Nuwer, R. (2012, June 5). The darker thrills of ecotourism. The New York Times. Retrieved 

February 21, 2022, from https://green.blogs.nytimes.com/2012/06/05/the-darker-thrills-of-

ecotourism/?searchResultPosition=10&mtrref=undefined&gwh=1CD0AE0E674E310A6F

DA5F25BFFB93A6&gwt=pay&assetType=PAYWALL  

Olivo, A. (2022, May 18). Fairfax officials launch campaign to grow tourism beyond Mount 

Vernon. Washington Post. https://www.washingtonpost.com/dc-md-

va/2022/05/18/mount-vernon-fairfax-tourism/ 



56 

 

 

Opinion | Tourism’s Ravages : LETTERS TO THE EDITOR (Published 1996). (1996, October 

1). The New York Times. https://www.nytimes.com/1996/10/01/opinion/IHT-tourisms-

ravages-letters-to-the-editor.html?searchResultPosition=8 

Park, C., Lee, S., Lee, C.-K., & Reisinger, Y. (2022). Volunteer tourists’ environmentally 

friendly behavior and support for sustainable tourism development using Value-Belief-

Norm theory: Moderating role of altruism. Journal of Destination Marketing & 

Management, 25. https://doi-org.ezproxy.mtsu.edu/10.1016/j.jdmm.2022.100712 

Parry, W. (2012, December 10). 1990 IPCC Report Successfully Predicted Warming, New Study 

Shows. www.huffpost.com. Retrieved February 21, 2022.  

Peterson, L. (2017, September 27). Sustainable Travel Can Be Budget-Friendly. The New York 

Times. https://www.nytimes.com/2017/09/27/travel/sustainable-travel-budget-affordable-

tips.html 

Popesku, J. (2014). Social Media as a Tool of Destination Marketing Organizations. Singidunum 

Journal of Applied Sciences, 715–721. https://doi-org.ezproxy.mtsu.edu/10.15308/SInteZa-

2014-715-721-USE 

Prial, F. (2022). Tourism: Fare Wars On the Channel; Tourism: Fare Wars Erupt on the 

(Published 1980). The New York Times. 

https://www.nytimes.com/1980/04/27/archives/tourism-fare-wars-on-the-channel-

tourism-fare-wars-erupt-on-the.html?searchResultPosition=9 



57 

 

 

Rasbach, D. (January 11). CDC advises against travel to Canada due to COVID, as lawmakers 

plead for no border closure. Retrieved March 26, 2022, from https://www.msn.com/en-

us/travel/news/cdc-advises-against-travel-to-canada-due-to-covid-as-lawmakers-plead-for-

no-border-closure/ar-

AASG2by#:~:text=Jan.%2011%E2%80%94The%20Centers%20for%20Disease%20Contr

ol%20Prevention%20is,once%20again%20be%20closed%20only%20months%20after%20

reopening%3F 

Renjith, S. (2020, January). An extensive study on the evolution of context-aware personalized 

travel recommender systems. Retrieved March 26, 2022, from https://www-sciencedirect-

com.ezproxy.mtsu.edu/science/article/pii/S0303720799001616 

Reny Nadlifatin, Satria Fadil Persada, Josua Hasiholan Munthe, Bobby Ardiansyahmiraja, Anak 

Agung Ngurah Perwira Redi, Yogi Tri Prasetyo, & Prawira Fajarindra Belgiawan. (2022). 

Understanding factors influencing traveler’s adoption of travel influencer advertising: an 

Information Adoption Model approach. Business: Theory and Practice, 23(1). https://doi-

org.ezproxy.mtsu.edu/10.3846/btp.2022.13149 

Revkin, A. C. (2013, May 8). Can Technology and Tourism Sustain Mexico’s Sea Turtles? Dot 

Earth Blog. https://archive.nytimes.com/dotearth.blogs.nytimes.com/2013/05/08/can-

technology-and-tourism-sustain-mexicos-sea-turtles/?searchResultPosition=7 

Rholetter, W., PhD. (2021). Textual Analysis. Salem Press Encyclopedia. 

Robertson, S. P. (2018). Social Media and civic engagement: History, theory, and 

practice. Synthesis Lectures on Human-Centered Informatics, 11(2), i-123 



58 

 

 

Rodriguez, A. (2022a, May 9). What will COVID-19 look like this summer? Health experts say 

the virus won’t be endemic, yet. USA TODAY. 

https://www.usatoday.com/story/news/health/2022/05/09/covid-endemic-what-experts-

say-americans-should-expect-summer/9645556002/ 

Rodriguez, A. (2022b, September 14). “Massive global failures”: Experts call out world leaders 

for COVID response. Here’s what went wrong. USA TODAY. 

https://www.usatoday.com/story/news/health/2022/09/14/covid-response-failures-

experts-lancet/10365374002/ 

Schafer, C. (n.d.). How Airbnb funded their startup with cereal boxes. Honey Copy by Cole 

Schafer. https://honeycopy.com/marketing-ideas/airbnb-cereal-story 

Sharmin, F., Sultan, M. T., Wang, D., Badulescu, A., & Li, B. (2021). Cultural Dimensions and 

Social Media Empowerment in Digital Era: Travel-Related Continuance Usage Intention. 

Sustainability, 13(19), 10820. 

Sharpley, R. (n.d.). (PDF) Tourism and Sustainable Development: Exploring the ... Retrieved 

February 21, 2022, from 

https://www.researchgate.net/publication/249023970_Tourism_and_Sustainable_Develop

ment_Exploring_the_Theoretical_Divide  

Sheldon, P. J. (2021, June 23). The coming-of-age of tourism: embracing new economic models. 

https://www.emerald.com/insight/content/doi/10.1108/JTF-03-2021-0057/full/html#sec001 

Shen, M. (2021, September 27). Are you an eco-friendly traveler? Google is now marking hotels 

as green certified. USA TODAY. 



59 

 

 

https://www.usatoday.com/story/travel/2021/09/27/google-launches-sustainable-hotel-

options-eco-friendly-travelers/5880683001/ 

Sinusoid, D. (2021, March 25). The History of Airbnb: From Seedling to Juggernaut. Shortform 

Books. https://www.shortform.com/blog/history-of-airbnb/ 

Staff, B. C. (n.d.). Nathan Blecharczyk: The road trip that helped create Airbnb. CNN. Retrieved 

November 6, 2022, from https://www.cnn.com/travel/article/airbnb-nathan-blecharczyk-

road-trip-california/index.html 

Stofleth, D. (2015, May 20). A short history of sustainable development. Rethinking Prosperity. 

Retrieved February 21, 2022, from http://rethinkingprosperity.org/a-short-history-of-

sustainable-development/  

Suri, C. (2014, April 10). Designing an Eco-Friendly Honeymoon. In Transit Blog. 

https://archive.nytimes.com/intransit.blogs.nytimes.com/2014/04/09/designing-an-eco-

friendly-honeymoon/?searchResultPosition=4 

Suri, C. (2019, April 17). Hotels and Resorts Ramp Up Sustainability Efforts. The New York 

Times. https://www.nytimes.com/2019/04/17/travel/hotels-sustainability-

ecotourism.html?searchResultPosition=3 

Sulzberger Jr., A. s. (2022). Insurance Bill Ensnarled In Tourism Amendment; Cooperatives 

Allowed Federal Role Avoided (Published 1980). The New York Times. 

https://www.nytimes.com/1980/09/23/archives/insurance-bill-ensnarled-in-tourism-

amendment-cooperatives-allowed.html?searchResultPosition=3 



60 

 

 

Sustainable tourism in Egypt. (n.d.). Www.cnn.com. Retrieved November 22, 2022, from 

https://www.cnn.com/travel/videos/travel/2019/11/05/egypt-sustainable-tourism.cnn 

Sustainable travel in beautiful Bhutan. (n.d.). Www.cnn.com. Retrieved November 22, 2022, 

from https://www.cnn.com/travel/videos/travel/2020/01/28/bhutan-60-seconds.cnn 

Sweet Eco-Friendly Dreams. (2010, July 19). The New York Times. 

https://www.nytimes.com/slideshow/2010/02/05/travel/escapes/20100205-greeninn-

slideshow_index.html?searchResultPosition=3 

SXSW Conference & Festivals. (2016). SXSW. https://www.sxsw.com/ 

Tanford, S., Kim, M., & Kim, E. J. (2020). Priming social media and framing cause-related 

marketing to promote sustainable hotel choice. Journal of Sustainable Tourism, 28(11), 

1762–1781. https://doi-org.ezproxy.mtsu.edu/10.1080/09669582.2020.1760287 

Tegelberg, M. (n.d.). Framing Maya culture: Tourism, representation and the case of 

Quetzaltenango. Tourist Studies, 13(1), 81–98. https://doi-

org.ezproxy.mtsu.edu/10.1177/1468797613477771 

Tewksbury, D., & Scheufele, D. A. (2020). 2. In 1020743707 784278239 M. B. Oliver, 

1020743708 784278239 A. A. Raney, & 1020743709 784278239 J. Bryant (Authors), 

Media effects advances in theory and research (Third ed., pp. 17-33). New York, NY, New 

York: Routledge, Taylor & Francis Group 

Tourism Authority of Thailand — Amazing New Chapters, Thailand’s new commitment to 

sustainability and safety entices a fresh wave of tourists. (2021, December 2). The New 

York Times. https://www.nytimes.com/paidpost/tourism-authority-of-thailand/amazing-



61 

 

 

new-chapters-thailands-new-commitment-to-sustainability-and-safety-entices-a-fresh-

wave-of-tourists.html?searchResultPosition=26 

Tourism marketing - definition, history, types and tour package marketing. (2020, August 09). 

Retrieved March 26, 2022, from https://tourismnotes.com/tourism-

marketing/#:~:text=History%20of%20Tourism%20Marketing%20The%20%E2%80%98%

20marketing%20concept,of%20closely%20associated%20factors%20for%20achieving%2

0volume%20sales. 

Travel Trends 2022: With international travel opening up, here’s what frequent travellers are 

upto. (n.d.). MSN. Retrieved November 6, 2022, from https://www.msn.com/en-

us/travel/news/travel-trends-2022-with-international-travel-opening-up-heres-what-

frequent-travellers-are-upto/ar-AAWianJ 

Trumbull, R. (2022). Hawaii’s Dismal Summer; Tourists Forsake the 50th State A Dismal 

Summer for Hawaiian Tourism Hawaiian Tourism (Published 1980). The New York 

Times. https://www.nytimes.com/1980/08/03/archives/hawaiis-dismal-summer-tourists-

forsake-the-50th-state-a-dismal.html?searchResultPosition=5 

Turner, W. (2022). Tourism Decline Shuts Hawaii Businesses; Drop in Number of Visitors 

(Published 1980). The New York Times. 

https://www.nytimes.com/1980/07/07/archives/tourism-decline-shuts-hawaii-businesses-

drop-in-number-of-visitors.html?searchResultPosition=4 



62 

 

 

12 Places Nature Is Thriving as Humans Retreat During the Lockdown. (n.d.). Cheapism. 

Retrieved November 6, 2022, from https://blog.cheapism.com/wild-animals-thriving-

coronavirus/ 

20-Year-Old Report Successfully Predicted Warming, Study Shows. (2012, December 10). 

HuffPost. https://www.huffpost.com/entry/1990-ipcc-report_n_2270453 

Tzanelli, R. (2019). Unpopular Culture: Ecological Dissonance and Sustainable Futures in 

Media‐Induced Tourism. Journal of Popular Culture, 52(6), 1250–1273. https://doi-

org.ezproxy.mtsu.edu/10.1111/jpcu.12869 

United States Environmental Protection Agency. (2022, August 5). Sources of Greenhouse Gas 

Emissions. United States Environmental Protection Agency. 

https://www.epa.gov/ghgemissions/sources-greenhouse-gas-emissions 

USA TODAY. (2022, June 1). “Corridor of death”, jumping worms, dolphin danger: News from 

around our 50 states. USA TODAY. https://www.usatoday.com/story/news/50-

states/2022/06/01/corridor-death-jumping-worms-dolphin-danger-news-around-

states/50310719/ 

Vecchio, P. D. (n.d.). Open innovation and social big data for sustainability ... Retrieved March 

26, 2022, from https://res.mdpi.com/sustainability/sustainability-10-

03215/article_deploy/sustainability-10-03215.pdf 



63 

 

 

Vora, S. (2017, January 6). Where Sustainable Travel Is Headed in 2017 (Published 2017). The 

New York Times. https://www.nytimes.com/2017/01/06/travel/where-sustainable-travel-

is-headed-in-2017.html?searchResultPosition=6 

Vora, S. (2018, June 1). Is Land Tourism Threatening the Galápagos? (Published 2018). The 

New York Times. https://www.nytimes.com/2018/06/01/travel/galapagos-land-tourism-

overtourism.html?searchResultPosition=27 

Walek, B. (2020, November 15). A hybrid recommender system for recommending relevant 

movies using an expert system. Retrieved from 

https://www.sciencedirect.com/science/article/abs/pii/S0957417420302761?via%3Dihub 

Wikimedia Foundation. (2022, February 19). Gilded Age. Wikipedia. Retrieved February 21, 

2022, from https://en.wikipedia.org/wiki/Gilded_Age  

Wismayer, H. (2021, April 23). In East Africa, mountain gorillas and a new paradigm for 

wildlife travel. Washington Post. 

https://www.washingtonpost.com/lifestyle/travel/sustainable-tourism-gorillas-rwanda-

uganda-congo/2021/04/22/46eadbf4-9d46-11eb-9d05-ae06f4529ece_story.html 

World Travel & Tourism Council. (2016, November 3). Sustainable tourism: The past, present, 

and future. Medium. Retrieved February 21, 2022, from 

https://worldtraveltourismcouncil.medium.com/sustainable-tourism-the-past-present-and-

future-9abfad0ea035  

Yamagishi, K., Ocampo, L., Abellana, D. P., Tanaid, R. A., Tiu, A. M., Medalla, M. E., ... & 

Tantoo, E. (2021). The impact of social media marketing strategies on promoting 



64 

 

 

sustainability of tourism with fuzzy cognitive mapping: a case of Kalanggaman Island 

(Philippines). Environment, Development and Sustainability, 23(10), 14998-15030. 

Yang, M. H., Chiang, C. T., Cheng, Y. Y., & Huang, C. C. (2014). Customer Value and 

Customer Roles on social media: A Travel Agency Case Study. International Journal of 

Business & Information, 9(4). 

 

 

 

 

 

 

 

 


