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Abstract 

Nashville, Tennessee is brimming with the most talented musicians found anywhere in 

the world. Known as “Music City,” it is no surprise that there are a multitude of shows 

happening every night of the week of all different genres. Nashville is not just singer-

songwriters and honky tonks. The underground DIY music scene in Nashville is alive and 

well built up of some of the best punk, hardcore, psychedelic, dream pop, indie rock 

bands, etc., found anywhere. This scene is built on the passion of venue owners, 

promoters, bands, artists, that use any resources they have to create spaces, records, and 

shows. Inoxia Mag highlights the music and the people that make up the Nashville DIY 

scene through interviews, photos, show coverage, and more.  
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Introduction 

 I became interested in music and writing at a young age. As a four-year-old, I 

passed the days watching CMT music videos. At five, I wrote my first book, inspired by 

my Brittney Spears doll and attended my first concert at Bridgestone Arena – it was 

Aaron Carter. Throughout my life, I have attended many concerts and always felt 

inspired and overwhelmingly content after attending one. When I began college at 

MTSU, I realized how therapeutic shows really could be.  

Nashville is known as “Music City,” but it is portrayed as a mecca for country, 

and more recently folk music and singer-songwriters. I want to create a magazine that 

changes that viewpoint. Rolling Stone in 2017 released an article, titled “How 

Underground Nashville Bands Are Reclaiming Music City,” that reveals a larger crowd 

and shows that there is a whole other side of Nashville some do not get to see – the 

underground or Do It Yourself (DIY) scene ruled by garage rock, indie rock, psych rock, 

and punk. I have worked at an independent record label, Cold Lunch Recordings, in 

Nashville for the past year and have been an active member of this scene. I book shows 

and contact smaller bands about releasing records. The DIY scene focuses on developing 

lesser-known or unknown artists by having a show booked and run by people who might 

not have much money but are creative and passionate in the way they make these events 

happen. More often than not, the artists involved in this movement will put on house 

shows or have developed their own venues. A band playing heavy music in a crowded 

basement with string lights weaved through the ceiling captures the essence of what I am 

describing. Maybe someone has also displayed some art on the walls upstairs or someone 
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if doing stick-and-poke tattoos in the living room. DIY shows provide a way to help 

artists showcase their talents for lower cost and for a more unique experience. 

 This Nashville underground scene has become a huge part of my life throughout 

my years at MTSU. I want to showcase this scene that has embraced me and continues to 

empower me. It is where I have found a place to fit in – at a show surrounded by friends 

and sweaty kids jumping around me watching a familiar band perform. To showcase the 

bands playing in the basement, or interviewing artists who are local underground 

favorites or the people behind the scenes making the records and shows happen for these 

smaller artists, I have established the first issue of a music magazine highlighting the 

Nashville underground scene called Inoxia Mag.  

 The title of the magazine was inspired by the flower, datura inoxia, as found on 

Bionet Eafrinet. The flower only blooms at night, much like the music scene when 

everyone comes out to a show. Although the plant can be lethal, it can also cause visions 

or hallucinations and was used as a drug by Native Americans to relieve pain. That is 

what I think music does for people. Shows and music in general can provide an escape 

for attendees or listeners. For those people, it does relieve pain. I want the magazine to 

capture this thought – that bands and shows conjure up a sense of belonging. I want the 

magazine’s photography to reinforce this and the interviews of people in the bands 

playing or the people behind the scenes that help make the events possible to show just 

how special this scene is. The thought is, “I can’t get this big venue booked or a huge 

record deal and my music isn’t mainstream, so how will I find an audience?”  I want to 

portray the community that has been built around this idea. People have been inspired to 



 3 

book their own shows in whatever is available, to put out an album on cassette for what 

they can afford and to make these events the most unique and memorable of their youth.  
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Creative Project – Inoxia Mag 
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Methodology 

The process of creating Inoxia Mag started the beginning of February 2018. I 

found my staff in the few months before. I acted as editor-in-chief with my main 

photographer Hudson McNeese and writers Hannah Hunt and Tiffany Brady on staff. As 

creator and editor-in-chief, my role was to assemble a staff  and to give assignments to 

gain content, edit articles, choose which photos to incorporate into the magazine, meet 

with graphic designer to work together on layout, get funding to print the magazine, 

promote the release, and get the final copy up online available to order. The first step was 

covering events, interviewing artists, and getting photos as a means of getting content for 
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the magazine. I would make a list every month of shows and events coming up for 

writers and photographers to cover and send it out to whoever was available. I had 

several contributing writers and photographers who were not necessarily staff. I would 

seek out photographers and writers I knew to see who would be available for what show. 

I then would message show promoters or bands to get these staff members on the 

guestlist for shows as press.  

The process of getting content from start to finish began with contacting the 

writer and/or photographer to cover the event. I would assign a deadline for the material 

and give them guidelines on the content I wanted from the interview or event. I would 

give examples of questions to ask and page or word count limit for articles. I would 

specify for photographers what formats I preferred and the style I was looking for. When 

there were multiple bands playing at one show or festival, I would specify which bands 

should be covered and if any crowd shots were necessary. Once the article was turned in 

to me, I would make my edits and then send to my advisor for their opinion on my edits 

and any other corrections that should be made. I would then send the edited document 

back to the writer to make corrections. The corrections normally involved grammar, 

punctuation, and AP style format. The writer would send back the article with additional 

corrections and I would proofread one more time to get the final copy. With photos, after 

they were submitted to me I would choose which ones would fit with the magazine and 

save them in a folder marked by which article they were going in.  

My timeline for getting all content submitted into the magazine changed several 

times. I originally planned all content to be submitted to me by October 2018. The 

deadline then moved to November, then to end of December, and actually ended up being 
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mid-January 2019. One of the major setbacks in the process was the loss of the main 

feature article in the magazine. I had gotten local garage/psych rock band Jeff The 

Brotherhood to agree to an interview for the magazine with staff writer Olivia Ladd by 

contacting their publicist. I had this set up in June 2018 and wanted the article done by 

the end of July. I gave the responsibility over to the writer to contact the band and set up 

an interview. By the end of July, no article was sent to me and no updates on timeline 

were sent after many attempts to contact. I assumed the interview was at least done and 

decided to move on and wait for the writer to get in touch with me. I again attempted 

contact with the writer several times in the next couple months to no avail. I ran into the 

band at a show in August and asked about the interview and they said it was never 

scheduled. I was then assured by the writer with empty promises that it would be done. 

By November, contact with writer had stopped again so I contacted the publicist to see if 

I could schedule to do the interview myself. By that time, the response was that the band 

no longer wanted to do the article.  

This was a hard lesson for me to rely on someone heavily for a project and when 

to move on when it is not working out. It was a huge loss for the magazine as well. The 

Jeff The Brotherhood feature was going to the main article and the biggest name on the 

cover because of their dedicated following and importance in the Nashville DIY scene, I 

was relying on it to guarantee readership. After I lost that feature, I decided to focus on 

building the smaller local bands’ feature articles and relying on the other main interview 

with the band Bully, who is signed to Sub Pop in Seattle and has a broader fanbase, for 

readership. In January 2019, the writer finally got back to me and followed up by writing 

an in-depth feature article on Idle Bloom. The piece was done through an interview with 
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the lead singer and guitarist, Olivia Scibelli, who also owns local DIY venue Drkmttr. 

The article covered the gentrification in Nashville, the growth of the DIY scene, and the 

importance of inclusivity in music – making it the focus article in the magazine.  

 

Design 

In February 2018, I got a designer locked in for the magazine. We met and 

discussed style I was looking for, content that would be incorporated, and the timeline of 

it all. That designer ended up dropping from the project in May. They recommended 

another designer for me to work with. I met with the new designer Luke Rogers, a design 

student at Belmont University, in early June and we began work on the project. For eight 

months, we would meet about once a week or once every couple of weeks (excluding 

July because of his study abroad trip) to format an article or photo page into the 

magazine. He was my partner in making the actual magazine possible. At every meeting, 

I would send him the article and photos for the magazine. We would then come up with 

colors and ideas for the layout. He would format everything in Adobe InDesign. 

Throughout the meeting he would work up ideas for each article or photo page, get my 

opinion and edits, and we would work through the process in that way. He brought my 

ideas for the magazine to life.  

I had no experience in magazine design or layout. The only knowledge of 

magazine layout I had is from reading magazines. When it came to design there were 

influences and styles I preferred. The style of the magazine was influenced by David 

Carson’s graphic design for 1990s issues of Ray Gun magazine, as shown on the 

California State University at Northridge website. His work is thought of as “grunge” and 
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features a collage style of graphics. I think the look also captures the DIY and punk style 

of Nashville, and we used the collage-style graphics in several features including Locals 

Only, Nameless Fest, and more. The style of fashion photography I was looking for is 

inspired by Larry Clark’s photos capturing youth in the 90s. I liked his style of displaying 

warmer, grainier photos like his work shown in the article by Molly Grottschalk for Artsy 

(Grottschalk). I encouraged the photographers to shoot film so this grainer and warmer 

quality would be a part of the photo style. The designer and I were not experienced with 

layout and format of making a magazine when starting from scratch. We often referenced 

Native, particularly issue 72, to get a sense of how articles can be formatted and the use 

of space around them (Parton). 

Once the content was all submitted in January 2019, we finished up the last 

articles or photo pages formatting it in late January/early February. Once all the articles, 

event coverage, and photo spreads were formatted in, we then meet several times a week 

in February to format in the table of contents, letter from the editor, back cover and 

acknowledgements, staff page, add in page numbers, and add in writer and photography 

credits. The magazine was 57 pages long. The designer packaged the magazine file in 

Adobe InDesign including fonts and photos. It was then sent via Google Drive to my 

advisor to proofread and edit. I had booked and promoted a release show for the 

magazine scheduled for February 24th, 2019. The magazine would take a week to print so 

we submitted the file to my advisor the second week in February. From there, the 

copyediting process began.  
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Copyediting 

I had no prior experience with copyediting before this project. My advisor, Dr. 

Phil Loubere, guided me through the process. After submitting the final product of the 

magazine to Loubere, I met with him to discuss corrections and realized just how little I 

knew about magazine format and copyediting.  

The magazine needed to be laid out an eighth of an inch larger than it was, this 

included enlarging photos as well. We had made the magazine full-bleed so all colors and 

photos went to the edge of the page. In other words, everything went to the edge of the 

page and there was no border. This is acceptable, except we had not incorporated an extra 

bleed for every page. A “bleed” is extra page border to give the magazine printing 

process room for error when it is being cut, because it is not always exactly on the 

“dotted line” per say. We needed to increase the page sizes and put in a bleed. The 

document needed to be changed to a 9.375 by 11.875-inch magazine with a .25-inch 

bleed.  

The photos in the magazine also needed to be as high quality as possible. We had 

to go back in and change the resolution of every photo in the magazine to 300 pixels per 

inch resolution in Photoshop and the re-save all images as a .tif file to get the highest 

quality. To properly format the photos in the magazine for better quality, the photos 

needed to be saved as they were in relation to their size on the page in photoshop. For 

example, a huge photo file can’t be scaled down, it needs to be saved by dimensions on 

the page. The photos also needed to be saved as CMYK in photoshop in order to see what 

they would look like when printed. CMYK stands for cyan, magenta, yellow, and black. 

According to the web developer site W3schools, the combination of CMYK are the ink 



 72 

colors that printers use (“Colors CMYK”). A normal computer screen displays only red, 

green, and blue (RGB). In order to print color photos properly, the photos must be 

changed to CMYK.  

When packaging the fonts in Adobe InDesign to send to Loubere, it was noticed 

that the designer had been using some fonts that were not in Adobe Library. All of the 

fonts used in the magazine were to be packaged in the file so that the if the receiver of the 

file did not have all of the fonts used in the file they could download them to Adobe 

InDesign. We had to hunt down some of the fonts online and purchase them to package 

in the file and correct this error. In the following three days after sending to Loubere and 

meeting about copyediting, the designer and I met up several times to change all of the 

aforementioned corrections. We were limited on time to send to print and use the PDF of 

the magazine as a printing proof. Loubere sent me the following instructions on how to 

view it and set up properly, which I then instructed the designer on: 

1.) Open the pdf in Acrobat Pro and under the File menu select “Properties” 

2.) Go to Initial View and select “Two Up (Cover Page) 

3.) Save and close.  

 

Printing 

Once the process above process was done, we had a PDF of the magazine serving 

as the printing proof including the bleed. Loubere checked all of the files and then 

forwarded on to Ed Arning at MTSU Printing Services to send to print on February 18th. 

The magazine was printed on 11 by 17-inch pages, which is 8.5 by 11 folded. It was 

printed in color and with double-sided pages. It was collated, folded and saddle-stitched 
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on silk stock paper through a Canon C10000 digital press at 300 dpi resolution. 30 copies 

of a 57-page magazine were printed in five days and ready in time for my release show.  

When I went to pick up the magazine on the morning of my release show, I found 

a few errors with the printing. They were due to error in copyediting, but not noticeable 

to the average reader. The “Locals Only Fest” photo spread on pages 41 through 42 

originally had a very grunge looking bold font. When it was printed, it came out as a thin 

Arial font because the right font had not been packaged properly and then downloaded by 

the printing company. There was an extra blank white page added as the back cover of 

the magazine. We did not do layout of pages in sets of four like you need to when 

printing a magazine, so when it printed it needed an extra page which resulted in the back 

cover being blank. We did not extend the photos or color pages that were full bleed far 

enough. This resulted in some pages having extra white borders on the edges. These 

errors weren’t normally noticed by the average reader, but were significant errors to the 

designer and me.  

As the final step in the process of making the magazine available to the public, the 

plan was to upload the magazine to Blurb.com. The magazine would be printed by each 

order through this site and would be priced just to cover production/printing costs. The 

site is free and a PDF of the magazine can be uploaded as well as paper quality chosen. 

The designer and I sat down mid-March 2019 to upload this and found it was more 

difficult than we had thought. The site requires that the magazine dimensions be 8.5 by 

11-inches. Inoxia was under those dimensions by around .2 of an inch. To format the 

magazine to sell through Blurb, we would have to reformat the whole 57-page magazine. 

The new plan is now to put the magazine online for preorders. Printing costs are 
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expensive and funding is not readily available. Putting the magazine online for preorders 

will allow the correct funding to be applied by the demand of the magazine. The backup 

plan to print another run would be to seek out sponsors and funding once again.  

 

Conclusion 

 The process of making this thesis project overall took 13 months and is still in the 

process of making more printed copies available. Throughout this over-a-year long 

process I learned how to manage a staff. I have gained copyediting, design, and printing 

experience. I connected more with the Nashville DIY scene by getting interviews set up 

and coverage of events. Most importantly, I learned how to manage a project when the 

worst possible outcomes happen.  

 This project taught me how to be in charge and to work with others to achieve the 

idea in my head of how I want something to turn out. I had the help of a 13-person staff 

to achieve the making of this magazine – one designer, four writers, and eight 

photographers. When I went into this project I thought I would be able to do a lot of the 

writing and photography if I had to. I thought my staff would be limited to about five 

dedicated members. It was hard to gain a committed staff when the staff is not getting 

paid for their work. I would have to plan out the content I wanted covered, the basis of 

how it should be covered, who should cover it, and when it was due. This was a valuable 

skill in learning management skills.  

 I learned how the design process of a magazine works. Working with my designer 

and overseeing his process through Adobe InDesign taught me some basics of the 

program. Preparing bleeds and formatting for print was one of the most difficult 
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processes because it was on a very strict time limit and I had no previous experience in it. 

I also learned that photos have to be changed to CMYK format before printing and how 

to prepare a printing proof. I figured out through trial and error how fonts should be 

packaged to send to print through Adobe InDesign. Through an ultimate printing error, I 

also learned that pages should be printed in sets of four or there will be blank pages 

substituted to even out the pages.  

 I strengthened my connections in the Nashville DIY scene as a result of making 

this magazine. I had a release show on February 24, 2019 at Drkmttr. The lineup that 

played the show was Sad Baxter, Datenight, Depression Breakfast, and Iven, all bands 

heavily involved and brought up through Nashville DIY. All proceeds from the show 

were donated to YEAH! Youth Empowerment through Arts and Humanities foundation 

to send young girls to Southern Girls Rock Camp. We made almost 600 dollars at the 

release show with $10 per ticket charge and after production fee made $454 to send to the 

scholarship program. All 30 copies of the magazine were snatched up by curious readers. 

I got to see the power and support of the project that night. It was a celebration in how far 

I’d come in the music scene and all the connections I had made by pursuing projects and 

booking shows.  

 Most importantly, several aspects of the magazine failed. I had to learn to alter 

plans in short time periods. I had to keep the vision of the magazine on track when lots of 

important aspects did not work out like I had hoped. My designer quit several months in 

to the project and had to find someone to take their place. The most important interview 

for a feature article was dropped due to unresponsive writer. I had to then find an 

important interesting piece about the DIY scene to substitute it with. The magazine 
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needed to be reformatted all the way through for copyediting with just two days to spare 

before print. Learning rework an entire plan when things go wrong is the most valuable 

lesson from making this magazine.  
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