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Grayson 
smokes the 
competition 

Keith Ryan Cartwright 
Staff writer 

With Jon Grayson there are two guarantees. 
First, you can always count on four hours of a well 

prepared radio show when he sits down at the console. 
Second, a pack of cigarettes and his lighter are never 
out of reach. 

"I'm no Morten Downey Jr.," said Grayson. "It's not 
like I'm smoking three packs a day." 

Grayson has been with the Gaylord Entertainment 
run WTN FM 99.7 since September 1997. Monday 
through Friday starting at 8 p.m., Grayson is the host 
of his own talk-show, The Magic Box. 

His transition from Tampa's WFLA has been a 
rather smooth one for the most part. The 29-year-old, 
self-described "hippest, coolest guy you know," enjoys 
living in Nashville, is relieved that his boss lets him 
"just do my show" and for once, he's finally working 
with a producer who "understands what I'm thinking." 

There is one little thing he wishes he could change - 
his Music City crib is a non-smoking building. 

Grayson doing what he loves. 

"It's something like 15-feet to the door," said 
Grayson, about the distance he is, when sitting in his 
chair, from being able to light up. "I get out there about 
twice an hour during the news breaks." 

Puffing aside, The Magic Box is quickly becoming 
one of the most talked about shows on the radio in the 
Middle Tennessee area. 

From night to night a bevy of topics can sway from 
the intense "heaviness" of recreating life to the always 
emotional topic of religion. Grayson, however, does like 
to mix in light-hearted things like talking about old 
toys or one-hit wonders you no longer hear on the 
radio. 

"I like having a good time and I like talking about 
having a good time," Grayson said. "I'm still a kid. I eat 
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Fruit Loops for breakfast. I love Raviolis and I still 
play video games." 

Despite the fact that Grayson may spend as much 
as eight hours prepping for any given show, once he's 
on the air there are no guarantees that listeners will 
react the way he anticipated. The fact of the matter is, 
some shows just don't work. "Sometimes you have a 
good feeling and (the 

topic) just dies," admits Grayson. "Nobody calls or 
it's not what I thought it would be. 

"You have to recognize that and move on. Just bail 
on it." 

One reason Grayson has the ability to just dump a 
topic and move on is that on any given night he can be 
toying the ideas for up to 60 different topics. 

His topics come to mind in various ways and 
peculiar places including the obvious: newspapers, 
other radio shows and news events; Even two women 
in the checkout line at the grocery store can spur four 
hours of air time 

"I stay away from locking in on what the show is 
going to be, until just before I go on the air," explained 
Grayson. "I just try to keep my mind open." 

Whatever the case, Grayson has one ultimate goal 
with each show - to evoke "human reaction." 

In a medium that depends on interaction with it's 
listeners, a sure way to gain their attention is by 
stirring their emotions. 

Don't for one moment think, however, that Grayson 
isn't willing to do what it takes to extract those 
reactions either. 

"Some people won't call unless their sure I'm going 
to tear into them," Grayson said. "It's like a chess 
match. I have to be three moves ahead. 

"Like a lawyer, not only do I need to prepare my side 
but I have to prepare for their side as well. I have to 
ask myself in advance of going on the air, what will 
their response be? And then, prepare a defense or else 
you'll get blind sided." 

Not only is Grayson unlikely to be blind-sided on the 
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