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ABSTRACT

This public service announcement campaign aims to spread awareness of the
massive microplastic pollution in the Tennessee River and educate individuals on how
they can take action to correct this issue. Additionally, the campaign materials explain
what microplastics are, how they are made, their size, and their effects on the body and
ecosystems. To make this daunting issue more digestible, I divided it into three steps:
vote for leaders who will take legislative action, get involved in local clean-up efforts,
and choose sustainability over convenience. I also promoted mindfulness of how one’s
actions affect the environment. I made a brand for this campaign, Tennessee River
Protectors. I designed a logo, brochure, poster series, website, stickers, social media page,
billboard, and mug decals to deliver this message. I conducted a public display to further

my campaign’s reach and handed out stickers and brochures to many people.
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Introduction

As a child, my parents ensured that my younger brother and I had plenty of time
outside. Our dad often took us hiking in a ravine behind our house and on many camping
trips. We would camp on the beach, in the forest, and even take a long weekend to camp
in the middle of the Mojave Desert. My mom took us to every park in the city of Rancho,
California, and we frequented multiple nature reserves where we would bird watch and
look at all the critters in the wildlife centers. At an early age, I fell in love with the
outdoors and any animal that called it home, and I became a voracious nature
documentary consumer. At 12, my love of nature hit a new horizon when my family
packed everything we owned and drove across the country to Tennessee so my mom
could finish her doctorate. I marveled at all the different landscapes we traversed and
immediately fell in love with the one we settled in. Maybe a bit more than that of
California.

This love of nature has not only fueled my passion for environmental
conservation but anger at a world that seemed as if very few people cared about its mass
destruction. Most documentaries I readily soaked in had one thing in common:
humanity’s negative impact. However, I felt like there was nothing effective I could do.
Pollution is a massive issue intertwined with hundreds of aspects of human life and
function. I feel that it is our responsibility as the dominant species of this planet to protect
nature, not pillage it to feed the greedy and careless. The more I dug into the sources and
causes of plastic pollution, the more I saw the expanding threat of microplastics. I also

found ways to combat it. Yet I faced frustration that not enough people understood or



paid attention to what was happening out of what seemed to be boredom or uninterest in
the topic. But then I found graphic design.

In high school, I took a four-year focus class for graphic design and photography
known as the Academy of Media Arts and Technology or AMAT. This class allowed me
to integrate my passion for art and the need for a stable career. Through pursuing graphic
design in college with plans to go into advertising, I realized I could use it as a tool to
amplify my voice and spur environmental change. In a literature class, I was handed an
alarming article on the microplastic pollution of The Tennessee River. Once I decided to
pursue an honors diploma and was granted the opportunity to do a creative thesis, I
quickly and excitedly sewed these factors together. Thus, my topic for this campaign was
born.

With this public service announcement campaign and thesis, I hope to bring about
at least some of the change I have yearned to see for years. My goal is to break down the
large and daunting issue of microplastic pollution, particularly that of The Tennessee
River, into more manageable, digestible, and precise actions, which is the essence of
graphic design. Moreover, | want to inspire change and show people they can make a
difference.

Thesis

With this public service announcement, I hope to bring awareness to the issue of
microplastic pollution in the Tennessee River and to inspire people to participate and take
action in the fight against the destruction of one of Tennessee’s greatest landmarks. I aim

to show people that there is something they can do to make a change.



Microplastics

Microplastics have infiltrated virtually the whole planet. Microplastics have been
found on the beaches of every continent, in deep-sea sediments, arctic ice cores, and mid-
ocean gyres (Agamuthu). Microplastics have even made it into the air we breathe,
traveling globally on the wind (Brahney, et al.). Microplastics are heavily prevalent in
organisms as well. 60% of fish species contain microplastics, which, among many other
sources, have delivered them into human blood and tissue. (Leslie et al., Microplastics
Facts & Figures 1).

While microplastic’s effects on the human body are not fully known, in aquatic
life, it has been observed to cause disruptions in reproductive systems, inflammation,
metabolic disorders, organ damage, hindered growth, and death (Ya et al.). Further,
microplastics leach harmful chemicals, namely polychlorinated biphenyls (PCBs),
PBDEs, and perfluorooctanoic acid (PFOA), into their surroundings (Agamuthu). These
chemicals harm aquatic life and alter soil ecology, allowing these chemicals to potentially
contaminate food sources for both wildlife and humans (Ya et al.).

Microplastics are classified as primary or secondary based on how they are
produced. Primary microplastics are intentionally manufactured, such as exfoliant beads
in cosmetics. Secondary microplastics result from degrading plastic continuously being
torn apart by a plethora of environmental, chemical, or mechanical means. Once a piece
of plastic is 5 millimeters, it is considered microplastic, and these pieces have been
observed to become as small as 10 nanometers (Agamuthu). To put the scale into
perspective, human DNA is 2.5 nanometers in diameter, and an inch contains 25.4

million nanometers (Size of The Nanoscale).



According to Dr. Adreas Fath and the findings of the TennSwim project, the
level of microplastic pollution in the Tennessee River is 8,000% higher than that of the
Rhine River. The famous Rhine River in Germany is a little over one hundred miles
longer than The Tennessee River, making the concentration of microplastics even more
alarming. More so, Dr. Fath found that the level of microplastics on the surface of The
Tennessee River was 80% higher than China’s Yangtze River. The Yangtze delivers 55%
of the Earth's river-borne microplastics to the ocean. Furthermore, in 2010, it was found
that 35% of the miles of The Tennessee River tested were impaired. In a report for 2020,
an alarming 55.4% of the miles tested were impaired (McNabb and Swenson).

The watersheds that supply The Tennessee River have scored highest in the
region for “biodiversity, endemism, and imperilment,” but only 1.5% of these are
protected (Elkins et al.). The Tennessee River provides a habitat for a multitude of
endangered wildlife species; Tennessee River Keepers have found that “30 mussels have
been extirpated from The Tennessee River system, of which about a third are considered
to be globally extinct.” Additionally, they have identified many endangered plants and
animals, such as the Alabama cavefish, Green Pitcher Plant, Anthony’s Riversnail,
Gray/Indiana Bat, and many more.

The river supports more than wildlife; 5.2 million people receive their drinking
water from the Tennessee River and its tributaries (Water For Everyone). While proper
filtration removes microplastics, 81% of the globe’s tap water is contaminated with
microplastics (Kosuth et al.). Based on this information, chances are high that many
Tennesseans have drank contaminated water from The Tennessee River and have

remained none the wiser.


https://www.sciencedirect.com/topics/earth-and-planetary-sciences/endemism

To impact the river's health, one must determine how microplastics enter the
system. Specific statements of quantities and sources are difficult to claim due to the lack
of data on microplastic levels in The Tennessee River’s main tributaries and the difficult-
to-measure nature of illegal dumping. Regardless, general sources are well known.
Littering, landfill flyaways, agricultural tarps, tire wear particles, road or building paint
flakes, and microfibers from washing clothes are all sources of primary and secondary
microplastics in our rivers (Microplastics Facts & Figures 1). These contaminants reach
rivers through wind, storm runoff, and dumping waste in or near rivers and their
tributaries.

It is equally important to identify who contributes the most to plastic usage. The
food service industry is a significant contributor. Plastic is easily sterilized, lightweight,
durable, and cheap, making for an excellent material for packaging foods. I have
witnessed firsthand the hundreds of pounds of single-use plastics used and discarded
when working for multiple food service and retail companies. Over a third of plastic
production is for short-term packaging (Larsen and Venkova).

Solutions to this issue are often complex. Generally, the blame for the massive
pollution of our globe and The Tennessee River is not on the individual but on large
corporations, legislation, and poorly allocated funds. However, it requires the action and
support of the individual for widespread change. The government has overlooked much
of the damage done and the darkening environmental future of our rivers and planet; thus,
it is up to the people to demand change and elect officials who aren’t swayed by lobbying

from the large corporations at fault for the environmental crisis.



The most effective way to reduce microplastic pollution of The Tennessee River
and all of Earth’s waterways is to stop plastic usage entirely and launch massive filtration
efforts globally. But, of course, that is not realistic. Nevertheless, many things can still be
done to combat this issue. An essential thing an individual can do is vote for leaders who
will take action to better our river systems and support legislation that will hold
companies accountable for their pollution levels.

As the United States Environmental Protection Agency presented,

“Section 319 of the Clean Water Act (CWA), which was established in 1987 and

establishes a grant program for states, territories, and Tribes to implement their

approved NPS management programs. Since 2009, funded work through § 319

has collectively restored over 12,500 miles of rivers and streams and over 230,000

acres of lakes and ponds, with documented water quality improvements in 1,080

waterbodies . . .” (Addressing Nonpoint Source Pollution through EPA’s National

Nonpoint Source Program Webcast).”

Furthermore, protest is another powerful tool in the people's hands. Participating
in peaceful protests against rolling back environmental legislation and implementing
legislation that favors plastic manufacturers can sway many legislators. Also, there are a
multitude of petitions that push ecological protection.

Yet another thing that can be done is to personally limit single-use plastics, avoid
plastic bags when shopping, recycle, and choose sustainable options over convenience.
Being mindful of how personal choices affect the environment and doing what is
sustainable is the first step to changing one’s behavior to live more environmentally
friendly. An everyday example of choosing sustainability over convenience is instead of
using a paper towel to clean up a spill, using a wash rag, or replacing a plastic fork in a

lunch box with a metal one. While these actions are small and seem insignificant, they

are steps toward change. When a large group of people does something, small actions



become great. Small steps also help break down the daunting and overwhelming nature of
a problem so large and complex as microplastic pollution, a significant function of this
PSA campaign.

Public Service Announcement Effectiveness

The target audience of this campaign will be young to middle-aged voting adults
of all races and economic standing. If the goal is mass change, the target audience should
be broad. Statista shows that the ages 18 to 35 are the largest age group in our country.
Additionally, that age range will be the bulk of those who will view the posters, cards,
etc, since these elements will primarily be exhibited on Middle Tennessee State
University’s campus. Supporting my audience choice, GlobeScan found that people
under 30 are likelier to change their purchasing habits toward environment-friendly
products. Also, a college campus has a high density of cognitively proficient, open-
minded, and analytical people. One’s ability to process the message leads to higher
chances of participation and behavioral change (Bater and Caldini 530).

When it comes to a successful campaign, one should first understand the
audience’s attitudes and behaviors to develop effective campaign strategies (Bater and
Caldini 528). In pro-environmental PSAs, particularly when it comes to microplastics, it
can be difficult to change behavior because it is unlikely the individual will see a
noticeable change in their day-to-day life. They may gain the confidence that they are
part of a greater purpose and helping the planet, but microplastics are, well, micro. The
environmental changes seen by the naked eye would likely be an increase in wildlife
populations and less litter. Still, a study by The Nature of Americans showed that more

than half of adults spend fewer than 5 hours outside weekly. This creates a challenge



because, without immediate gratification, many people will not put a major effort into
change, mainly when the situation already seems hopeless.

Additionally, 25% of people in 2019 to 33.3% in 2023 feel they cannot positively
impact the environment. Still, most people think they are already doing their best
(GlobeScan 4). Rather than taking this as discouragement, I see it as supportive of the
importance and need for this and other pro-environmental PSAs.

There are two main routes of persuasion: the central route and the peripheral
route. The route that will yield the best results depends on the audience’s level of
knowledge about the subject matter. The central route consists of persuading someone
through the logic or merits of the subject matter, much like the persuasion mode logos. In
contrast, the peripheral route persuades through something unrelated to the content, often
an ethos or pathos mode (Cacioppo and Petty 4). For example, convincing someone
familiar with cars to buy a specific one is most effective by utilizing logos and
showcasing its horsepower or engine model. For someone unfamiliar with the inner
workings of vehicles, it will be more effective to go through the ethos or pathos route and
have a celebrity endorsement or a pleasing aesthetic to persuade them to buy it. Using the
data above and the education level of my audience, college students, I will primarily take
the central route as the majority will have at least surface-level knowledge of pollution.
While predominantly using peripheral persuasion will be less effective in this case, it is
still helpful to include elements from that route, such as pleasing aesthetics and tangible
items, to spark initial interest, leading to more interaction with the material and central

information.



GlobeScan shows that most people believe that recycling, at 68%; buying less
plastic, at 60%; and buying sustainable products, at 58%, will impact the environment the
most. My campaign will still support and encourage recycling and buying less plastic but
will not focus on it using this data and the saturation of recycling promotion.

As for strategies to garner change and interaction, I will utilize multiple pathos
and logos appeals. One pathos aspect I will be using is one’s desire for health,
highlighted by the fact that microplastics have contaminated our tap water, which has a
good chance of coming from The Tennessee River. The fear created by the unclear
effects on the human body and the chemicals that are known to be harmful is primal.
However, I recognize that it has a delicate nature. I do not want to step into fear-
mongering territory because not only is it ethically questionable, but it will not create a
desire for change healthily and constructively. I will tap into the urge for self-
preservation by highlighting the truth of the situation: microplastics have made it into our
food and water, but there is a solution.

A similar pathos appeal is that microplastic pollution is harming the environment
and many species that call The Tennessee River home. It has been found that “59% of
people under 30 agree that they feel guilty about their negative environmental impact”
(GlobeScan 4). In 2019, 62% of people surveyed said they wanted to reduce their
environmental impact; in 2023, that percentage went up to 71% (GlobeScan 5, 13).
Playing off these emotions and willingness can better draw in, inspire, and impact the
audience, which makes them more likely to act and change their behaviors.

Additionally, a logos appeal I have presented is monetary. It has been found that

49% of people feel that the prices of sustainable products are holding them back from



more healthy and sustainable lifestyles (GlobeScan 8). This means showing how people
can save money by being more sustainable, which may increase interaction and behavior
adjustments. Returning to the previous example concerning paper towels versus wash
rags, one can save money using wash rags rather than paper towels while being more
sustainable. Connecting back to the characteristics of my audience, I noticed that it
consisted mainly of young adults who are students. Individuals in this group tend to have
very restrictive financial situations, which makes them more eager to conserve funds.

My final appeal was a mix of logos and pathos about large corporations and
legislators not taking accountability. Like my aforementioned statement, poor waste
management legislation and large corporations churning out single-use plastics are the
leading causes of the absurd amount of plastic pollution in The Tennessee River and the
globe. Young adults are becoming increasingly disillusioned with our government,
particularly towards our economy and capitalism in general. Felix Salmon states, "58% of
Americans ages 18-34 reacted positively to the word capitalism. That's plunged to 49%
[in 2021]”. Utilizing this information, I can ascertain that supporting change
governmentally will appeal to my audience.

A crucial point in any advertisement, PSA, or movement is a call to action. A
statement that tells the viewer what to do with the information they have just received.
While a call to action is on almost every element of my campaign, they vary depending
on the appeal I displayed in that particular piece. Generally, I called the viewer to be
more mindful of their actions, use their vote in local and state elections, protest
peacefully, and support those who have more power to aid in the reduction of

microplastics and restoration of The Tennessee River.
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Figure 1 - Inspiration Board

The first step of my design process is to gather inspiration. I searched the
web for designs similar to the subject, theme, and aesthetic of the product I was aiming
for. I also compiled the images and potential color palettes onto a mood board I
referenced throughout creating my project. I collected inspiration and references for both
my campaign and logos, rack cards, etc. The inspiration I gained from these images
helped me to stay motivated.

Additionally, this helped me to establish a consistent style that links each

component of the overall project to each other. I utilized Figma, a website-building site,

to make my mood board because I prefer how their templates help organize my ideas and
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inspiration. I created designs that are primarily illustration but merge with photography as
well.

With both inspiration and a bank of technical information, I determined the name
and slogan for this project. I did this by, as exhibited in Figure 1, jotting down any name
for the campaign that popped into my head without worrying about how creative or
clever it was. This helps me visualize my ideas, organize them, and boil them down into
an exciting and effective title or slogan. After coming up with as many as possible and
refining some of my ideas, I consulted my peers and friends for critique, opinions, or
suggestions. With any graphic design work, you must be in touch with what your target
audience will find interesting or eye-catching. For this campaign, my slogan is “Don’t let

our river wither,” and the title is “Tennessee River Protectors.”
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Figure 2 - Type studies

A p—

I performed type studies in Adobe InDesign because I prefer how it handles

text to other programs. My chosen fonts had to be legible, engaging, and accessible. I

consulted peers and mentors when I made the final selections. I indicated what fonts |

decided on with a star.
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Figure 3 - logo brainstorm

Like the title and slogan, I brainstormed words related to The

Tennessee River. I boiled these keywords down to potential icons for the logo.
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Figure 4 - Logo sketches

Using my inspirational images to spark ideas and motivate me, I gave myself
simple shapes and sketched out anything that came to mind. I did not worry about making
them look complete at this stage. After sketching everything that came to mind, I went to

my peers and mentors for critique to help me choose which to develop further.
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Figure S - Logo iterations and final



Once I narrowed my designs down, I digitized them in Adobe Illustrator. I made
iterations until I was left with a unique, successful logo in either black or white and
included both type and image.

I used the same process as explained for the rack card, pamphlet, mock Instagram
page, billboard display, stickers, T-shirts, pins, mugs, website banners, and mobile
website. However, the number of sketches and content creations lessened as I developed

imagery used throughout the materials.
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Figure 6 - Sticker progress and finals
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My aim with the design of my stickers was to encourage action, catch the eye, and
garner interaction with my exhibition. I have observed the popularity of stickers among
my peers and derived that many people would be interested in obtaining one of my
stickers. Additionally, as my research on behavior change found, material items such as
these increase the likelihood of the behavior above change. Overall, I am happy with the
designs and confident they will be well-favored in my exhibition. Through Ecoenclose,

the stickers are printed on recycled paper.
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MICROPLASTICS

Microplastic pollution in our
waterways makes it into our food and
drinking water. Fish consume plastic
particles that have infiltrated the planet's
water, ending up on our plates. It's likely
microplastics from The Tennessee River have
ended up in your cup or main course.

See how you can help

I'm made of 100% recycled paper!

Figure 8 — Poster 1
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Figure 9 — Poster 2
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For my posters, I created three to cover the three aspects that I have determined,
through the research above, to be most successful at changing the behavior of my
campaign’s message. After many sketches, with feedback from others, I picked a handful
of designs to digitize and refine further. My posters went smoothly, and I met my quality,
message, and craft expectations. For my exhibition and defense, I printed and trimmed a
minimum of five copies per design on recycled paper, each including the campaign’s
logo and a QR code to the website.

The body text included in the first poster reads,

“Microplastic pollution in our waterways makes it into both our
food and drinking water. Fish consume plastic particles that have
infiltrated the planet’s water, which ends up on our plates. It’s likely
miqoplastics;from The Tennessee River have ended up in your cup or
main course.

For this poster, I took a picture of a salmon filet, a dinner plate with utensils, and a cup of
water with pieces of plastic in it. I then photoshopped the images together. Additionally, I
cut out some of the plastic pieces from the picture of the cup and scattered them on top of
the fish. My imagery aims to show that plastic is in the water and fish that ends up on
your dinner table. The hook of “Microplastics. It’s what’s for dinner!” is a lightly
sarcastic play on the famous 1990s commercial whose slogan was “Beef. It’s what’s for
dinner”. While most of my target audience may not have been born yet or were very little
when this commercial aired, it is still widely known. Further, as I have observed among
my peers, sarcasm is a significant factor in their humor. This poster is meant to portray a
concerning issue with comedic relief through pathos since many people respond to humor

with openness and intrigue (Cacioppo et al.).

The body text for the second poster reads,

24



“Microplastics tear apart the organs of small animals and cause chemicals to leach
into their systems. These pollutants leave less food for others and collect in predators’
bodies. This pollution is greatly damaging The Tennessee River’s ecosystem, and
humans are both the cause and the solution.”

Like the first poster, pathos is the avenue of persuasion in this post. I utilized
imagery of a protective hand, as seen in the logo for the campaign, holding back plastics
from the fish and otter. The imagery and body text aimed to motivate the viewer through
their pity for the animals caught up in the destruction microplastics are wreaking.

The body text for the third and final poster reads,

“The main contributors to microplastic pollution are corporations that
manufacture plastics and their poor waste management. Our government often overlooks
such issues.”

I made this ethos-oriented poster look like a protest to create a sense of power, the

power we have to stand up against the neglect politicians and other powerful people have

perpetuated when it comes to the massive waste companies allow.
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Figure 11 - Mug finals

To create the mug designs, I pulled them from my sticker sketching. I utilized
vectors from my stickers to keep the designs consistent but tweaked the designs to add
interest and variety. I mocked up these designs in Photoshop with an accessible template.

As for the written content for my more information-oriented materials, I
condensed and paraphrased the information I displayed in the introduction of my thesis. I
delivered my points in an easy-to-digest manner with clear directives regarding what

actions the reader can take to reduce microplastic pollution in The Tennessee River.
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Figure 13 - Brochure outside
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What are microplastics?

Microplastics are pieces of plastic
5 millimeters and smaller.

o & &
L
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These tiny pieces of plastic have
infiltrated virtually every waterway
on Earth and are found in the blood,
stomach, and tissue of thousands of
species, including humans. For humans,
the effects of microplastics on the body
are not fully known. However, for aquatic
life, microplastics disrupt reproductive
systems, cause inflammation, metabolic
disorders, organ damage, and slowed
growth. This is an issue that endagers both
humans and wildlife.

The TN River’s Plight

The Tennessee River is regarded
as an underwater amazon due to the rich
biodiversity and quanitity of endangered
species. Unfortunately, microplastic
pollution is setting this vital ecosystem
ablaze. The microplastic pollution in The
Tennessee River is at concerning levels. In
2010, it was found that 35 percent of the
miles tested were impaired. In a report
for 2020, that jumped to an alarming 55.4
percent. It's up to us to reduce pollution
and stand up for the health of not just
ecosystems but our own bodies

How does it affect me?
==
yv # '

5.2 million people receive their
drinking water from the Tennessee River
and its tributaries. Odds are, you've
drunk water from the Tennessee River.
Despite being treated and filtered, much
of tap and bottled water still contains
microplastics. Globally, 81 percent of
tap water contains such contaminants.
Additionally, 60 percent of fish species
contain microplastics, which ends up on
your plate and in your body.

What can you do?

Speak up

Voting for candidates who will take
action against pollution and plastic waste
is vital to resolving this issue. Generally,
those in our government have the most
influence and power. The most realistic
way to reduce the microplastic levels
in The Tennessee River and beyond is
through governmental action.

Protesting is another way we can
use our voices to confront corporations
and government officials about rampant
microplastic pollution. One of the easiest
things one can do to take action is signing
petitions. One Google search can lead to a
multitude of petitions to the government
for action against microplastic pollution.

Figure 14 — Brochure inside

Mindfulness

Being mindful of how your choices
impact the world around you is important
to the process of changing habits, life
style, and the outlook you may have
towards microplastic pollution and climate
change. The health of The Tennessee River
and your body is dependent on action and
change.

Choose Sustainability

Living sustainably means that you
make lifestyle choices that do not
support or utilize non-renewable materials
and the overuse resources. Realistically,
pure sustainable living isn't feasible for
many people. The use of plastic and
nonrenewable resources is unavoidable
but can be moderated.

Choosing sustainability over
convenience in your daily life is a small
step you can take to improve your
impact on The Tennessee River and the
environment at large. Small steps made by
many people lead to widespread change.

Get hands on

Joining local clean-up is an excellent
way to help reduce microplastics. Litter
being washed away by rain is one of the
many sources of microplastics in The
Tennessee River and global waterways. To
participate, you can pick up litter around
your neighborhood or join one of many
clean-up organizations.

In creating the brochure, I wanted to go for something visually interesting

that I deemed successful.
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without sacrificing the readability and flow of the text. My first draft did not capture what
I was aiming for. The text did not catch the eye on the brochure's cover, and its hierarchy
needed to be corrected. The text had to be broken up oddly for the inside to accommodate
the polluted river graphic. Overlaying the text with the river made it even more awkward
to read. I did, however, like the background of the cover. Going back to my sketches, I
started over and based it on a different sketch. My final is easier to read, has a better

hierarchy, and has a more eye-catching cover while including the aspects from the first



Figure 15 — Website sketches
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Figure 16 — Home page

31




—_ TENNESSEE RIVER PROTECTORS

Home Mare.

ABOUT US

’

The Tennessee River Protectors hope to bring awareness to the [

- , issue of microplastic pollution in the Tennessee River 2nd inspire \ o

P /, pecple to participate and take action in the fight against the \ e
destruction of one of Tennessee’s greatest Indmarks. We 3im to

" , PR U e I L

s i the face of a very daunting issue.

—

"

Meet the creater

Have questions or comments?

Contact us

Figure 17 - About page
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Figure 18 — Microplastics page
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Figure 19 — Speak Up page
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Figure 20 — Get Hands On page
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The website for my campaign was created using Wix, which allows for easy
construction of a personalized website. [ used many elements from other materials for
this campaign to stay consistent. I staged multiple photographs to represent the different
topics covered and to act as a visual guide to what topic would be included on the page
the buttons led to. The three main points of my campaign, speaking up, taking action, and
being mindful, each has a dedicated page. Additionally, I added a page giving more in-
depth information on microplastics and their effects, along with an about page that
includes a personal introduction and links to my portfolio and published thesis. I

constructed this website in both a desktop and mobile format.

Figure 22 — Billboard sketches
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Figure 23 - Billboard progress and finals

For billboards, it is vital to keep the information as concise as possible
because they are most often viewed for only a few seconds by those driving on the
freeway. As with most advertisements, [ included a hook and contact information, such as
the website address. While I wanted to include more photography, I had difficulty
choosing only one sketch to develop further, so I designed three billboards. With the
council of my director and peers, I chose one design. I took the photo of a River Cooter
turtle, which is native to The Tennessee River, to help drive the reality of the issue. I used

a free mockup template to mock up my final design.
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Figure 24 - Instagram
For the Instagram page, I aimed to briefly outline the messaging of my
campaign and showcase the posters, my exhibition stand, and some species native to The
Tennessee River. Each post includes a description and hashtags that connect each post to
feeds of posts about similar things. These hashtags will also help more people to see the
posts. Social media is an essential asset for any campaign as it is prevalent, especially
with young people. Nowadays, social media can be one of the most effective tools for

reaching many people.
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For my exhibition, I set up, from 11:30 am to 2:30 pm, in front of the Student
Union building and handed out stickers, brochures, and popsicles. I handed out
approximately 95 brochures and a few hundred stickers. There was a good amount of
interaction, and I had the opportunity to speak to many people about my message and
their thoughts. Surprisingly, most of the people I talked to were aware of microplastics.
However, many did not know the extent of the problem concerning the Tennessee River.
Most interestingly, I met someone researching microorganisms that can digest and safely
decompose plastic. Only one person I spoke to disagreed with some of my points, saying
that it’s not enough and that there’s nothing besides radical change by politicians that will
dent microplastic pollution, which is wildly unlikely to happen. At the end of our
discussion, we agreed that effective change can start from the bottom up and that all hope
is not lost. The hardest part of my exhibition was getting past my social anxiety. I find it
difficult to talk to random people in specific settings. Despite this, once I had a few good
interactions, I gained confidence and had no trouble calling people over to my stand.
Conclusion

Overall, I immensely enjoyed creating this campaign. It successfully brought
awareness and guided people to be more mindful and act against microplastic pollution
despite difficulties with time management, health, and technical hurdles. I have learned
not only more about the science of microplastics through my research but also more
about myself in the way that I formulate my work. Many projects that are for classes are
guided and timed by the professor. This was my first project making my own deadlines
and pacing. Due to this freedom and responsibility, I need to improve on judging how

much time something will take to design while keeping up with other projects. As
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mentioned, I struggled to tackle all the elements I planned to include in my campaign and
ultimately had to cut out a few things.

Creating this campaign also highlighted some of my strengths. I have reinforced
to myself that [ am good at brainstorming and translating the ideas in my mind onto
paper. Additionally, I handled the setbacks and changed plans much better than I
expected. I get very anxious when plans change and find it difficult to let one plan go for
another. Furthermore, this project has boosted my confidence in my work significantly. I
often compare myself to others and fall into a lot of self-doubt. Many people
complimented me on my work, saying that it looks professionally done. Apart from the
opinions of others, I am also personally confident in the quality of this project, which is
somewhat rare for a perfectionist like me.

Perhaps most of all, I feel accomplished, invigorated, and proud that I have taken
action to help create the type of world that I want to live in. For a very long time, I felt
like I could do nothing to change people’s minds and help protect the environment that I
love so dearly. I have reached something that I have dreamed of ever since I first found a
passion for graphic design: the opportunity to use it to spread awareness and change
minds about environmental issues.

As a final closing statement, I thank the Honors College for this opportunity, my
thesis director for her guidance, and all that have helped me build myself up to reach this

height and accomplish what I set my mind to.
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